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Market Monitor
Percentage change unless noted otherwise. Latest
listed first. Sources not shown are usually relevant p
E=estimate, P=provisional, TBA=Travel Business Anal

+6.3; May +5.9; Apr +6.3; M
* TBA Travel Industry Inde
Dec +7P; Nov +8.8; Oct +6.
Jun +8.9; May +6.9; Apr +
¢ TBA Travel Industry Ind
+2P; Nov +3.5; Oct +2.7;
+4.3; May +4.4; Apr +3.3;

¢ World airport passenge
+3.2 45.8; Oct +2.3 +3.5;
¢ World air traffic, RPKs:
+4.6; Oct +3.2; Sep +4.9. IATA.
* World hotel occupancy, pts: 2012:
+0.4; Sep -1.0; Aug +1.0. TBA.

* World travel stocks index, on 100: 2
2012: Dec 90; Nov 86; Oct 87. TBA.

* \World visitor arrivals: 2012: Dec +4.2;
Sep +4.9; Aug +4.0; Jul +1.4. WTO.

e AsPac airlines seat sales: 2013: Jan +0.9.
Nov +10.3. AAPA.

e AsPac airport passengers; ttl, intl: 2012:
+6.8 +11.2; Oct +4.0 +5.3; Sep +4.9 +6.5;
+5.0 +6.3. ACI.

e AsPac hotel occupancy, pts: 2012: Dec +
+2.8; Sep -1.5. TBA.

e AsPac hotel rooms planned: 2013: Feb
Dec 8.2. Smith.

¢ AsPac air traffic, RPKs: 2013: Jan -0.1. 2
+6.0; Oct +1.4; Sep +1.7. IATA.

* AsPac travel stocks index, on 100: 201
2012: Dec 91; Nov 86; Oct 86. TBA.

e AsPac visitor arrivals: 2012: Dec +5.
Sep +4.7; Aug +6.5; Jul +4.0. WTO.

¢ Air France-KLM seat sal
+2.3; Nov +3.2.

e Australia resident depa
Oct +2.1; Sep +6.8. PATA.
e Australia visitor arrivals
Oct +3.2; Sep +9.4; Aug +
* Bali visitor arrivals: 2012:
-0.8; May +5.6. PATA.
® Bangkok airport visitor a
+42.3; Nov +95.6. PATA.

e British Airways seat sales,
+9.2; Nov +2.7.

e Cathay Pacific seat sales: 2013:
Dec +2.5; Nov +3.8.
e China citizen departures, estimates: 2012: Dec +16.
+20.0; Oct +13.3; Sep +20.7. TBA.

e China foreign visitor arrivals: 2012: Dec -4.0; Nov
9.8; Sep -4.4; Aug -1.4; Jul -4.0. PATA.

contd on p5

Asean

Snapshot
Briefs from the 10 Asean destinations, presented at Janu-
ary’s Asean Tourism Forum in Vientiane, Lao, organised
by TTG Asia Media. These are largely product briefs, dif-
fering from our usual focus on market intelligence.

Initially, however, some market commentary on
Asean’s travel business:
® Visitor counts are distorted by different definitions
(particularly Malaysia, whose comparative count is clos-
er to 10mn than the 25mn it reported for 2012). Ignoring
that, however, there were 88mn visitors in the Asean des-
tinations in 2012.
® That was 9% growth - better than the 5% forecast/tar-
get (made at the 2012 ATF) but below the 12% growth
recorded in 2011.
® For this year, we calculate that the forecast/target is
another 9% growth, which would take the total to 96mn.
® Fastest growth was, to little surprise, for Myanmar, in-
creasing 52%. That was much faster than its 25-30% fore-
cast, and we believe its forecast for 2013, up 32%, will also
be on the low side. However, the main limit on Myan-
mar’s total may be capacity. Air capacity is growing fast,
but some ground services, such as hotels, take longer to
put in place.
® Singapore. Remarkably, the DMO (destination market-
ing organisation) still has no data for 2012 — because of a
system change at the immigration department. For that
reason, it does not have a firm forecast for this year. The
figure in the table is our estimate.

Most of the following product information from the
respective DMO:
® Brunei.

-(Unclear arrival totals. The DMO talks of an 11.5% growth
this year to reach 332,000. But on (estimated) totals for 2012, it
would require more than that.)

-In 2012 the long-standing DMO head retired. His re-
placement, appointed more quickly than we expected, is
Mariani Haji Sabtu. Her predecessor was ‘CEQ’, but her
title is ‘acting director of tourism development depart-
ment’. She says the ‘acting” prefix will go when the min-
ister (of industry) confirms her in the post.

-The DMO'’s promotional budget is US$4.1mn (at US$1
to B$1.23) this year — unchanged from 2012. Following
substantial route restructuring at Royal Brunei Airlines,
the DMO is reworking some promotional activity, includ-
ing dropping some.

-US$106mn being spent on airport modernisation. Due
to be finished mid-2014.

-New products — butterfly park, bird watching, man-
grove education centre, war heritage trail* (especially
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Commentary on tables

¢ Inbound trends. Forecast for next 12-month period - China, Hong Kong, Singapore, Thailand. Slight
changes for China and Hong Kong. But Singapore tops 16mn, and Thailand adds over 2mn, but that is
because floods in late-2011 caused a sizeable drop.

¢ Outbound trends. Forecast for next 12-month period — China (our estimates; gets to 97mn!), Japan
(touching 20mn), Korea (near 15mn), Taiwan (near 11mn).

Barometer

Percentage growth in latest matching month* available; December 2012

AU HK IN SG TH* AU' CN* JP KR TW' CX JL QF SQ BKK HKG SIN SYD

110 30.4 32.3
13.2
6.7
0.9
Airline
o ) . . . international .
Visitor arrivals,* Citizen departures,” seats sold,” Hotel occupancy,”
TBA's
All-Travel Notes: See Master Notes, page 6. Top 4/5 in each category, in order of size. BKK = Bangkok, HKG = Hong Kong, SIN = Singapore,
Index-A SYD = Sydney. *Compared with same month, previous year. tResidents. $Estimate by Travel Business Analyst. A = Base 100 at

same month last year. Source: see relevant tables on following pages.

Visitor arrival trends*, next 12 months Official* travel industry forecasts

Source Number x1000 Item Datet Forecast Source
! Air seats sold, 16 Dec  3.6b,5.2% AAGR IATA
China [ I I I B R I N B A | 27,494 Air intl seats sold,'16 Dec  1.5b,5.3% AAGR IATA
US tvl mkt,'13/4 Nov  +6/5% PCW

Hong Kon 12,501 online Nov  +7/7% PCW
9 9 UL R China tvl mkt,'13 Nov  $105b;$50b ‘09 PCW

. online Nov  $15b;$4b '09 PCW
Singapore URBRERRRR 16,370 China online travel,'15 Nov  $51b;$21b '11 R&M
Aust/NZ online bookings,'13 Nov  $15b,+10% PCW

. 9

Thailand LI I O T OO 26,821  Qo7As Nov  $3b,+8% PCW
li N 12b,+109 PCW
Notes: *Statistical base on past performance; aggregates for latest 3 and 6 USSu\fizi':E:: fm Japan,11-7 Ng\\; 31_30}: v gov
months, and full calendar year. Source: NTOs, Travel Business Analyst. fm China Nov  +259% sic gov
e fm Korea Nov  +51% gov
Citizen departure trends*, next 12 months fm India Nov  +47% gov
US visitors fm Pacific,’12 Nov  +7% gov
Source Number,x1000 11-7 Nov  +46% gov
Chinat # # 08 d o d doddoddoiii 96,916 US visitors fm Asia,"12 Nov  +14% gov
"11-7 Nov  +64% gov

Biz tvl spend,’15 Oct  $1.4t+8% GBTA

Japan ptp bt 19910 "ugy Ot $1.3t+8% GBTA
"13 Oct  $1.2t+8% GBTA
Korea #1111 14,806 pon Mueang airport pax,'13 Oct  13-14m AOT
] World visitors,'13 Oct  +2-4% WTO
Taiwan § ¢ i 10,782 MI (of MICE) visitors Thailand,"13/5 ~ Oct  415/457/503k TCEB
e . Air traffic (RPKs) ,"13 Oct 6.4% ICAO
Notes: *Statistical base on past performance; aggregates for latest 3 and 6 12 Oct  5.4% ICAO

months, and full calendar year. tBy residence. $Estimate. Source: NTOs, Travel

! Notes: All $s are US$s. tWhen forecast made. Source: *Management statements or
Business Analyst.

documentation from relevant authority.
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contd from p1

for Australia and New Zealand mili-
tary veterans), heritage trail, islamic
tours* with Malaysia, family fun
‘edutainment’.

-There are plans for all-Borneo is-
land tourist products — although these
are currently too preliminary to eluci-
date*. Two noted are war heritage and
islamic.

*Brunei was a landing point for A/NZ
troops during the war (although more in
Sarawak, Malaysia). Alcohol is difficult
to obtain openly — which might attract
some visitors — and all restaurants are
halal, by law. Some work has been done
with Kuching and Sarawak, but not
much with Indonesia.

® Cambodia.

-Arrivals in Siem Reap
now lmn.

® Malaysia.

-The DMO targets doubling its vis-
itor count and tripling visitor spend
by end-2020 - to 36mn arrivals, and
US$55.1bn (MR168bn).

The resulting US$1530 per-person-
per-visit would be about 50% above the
world average. That alone would make
the target seem difficult, but another
market fact — the Singapore share of visi-
tors — seem to make it near impossible.
Singapore is a short-stay market; short-
stay travellers generally spend more dai-
ly than long-stay, but Singapore’s over-
50% share of Malaysia’s total would
likely hold down total spend.

In addition, the DMO’s target of

Arrival patterns in Asean destinations

2014. It bills itself as a ‘low-cost” air-
line (what we would term an NFA,
no-frills-airline) but it does provide
some frills — including seat-back
screens, business class, baggage al-
lowance.

-Events. This year there will be
some celebrations for the 50th an-
niversary of what is described as
Sabah and Sarawak joining Malaysia.
However, historical reality is slightly
different. Malaya was founded as an
independent state in 1957, but Ma-
laysia was created in 1963, compris-
ing Malaya (the Malay peninsula),
S&S, and also Singapore — which was
subsequently expelled from the un-
ion in 1965.

In 2014, a less encum-
bered event is scheduled

-Cambodia and Thai- Destination 2013 2012 2012 2011 - Visit Malaysia Year. That
land have introduced a Tgtmn +/-% Actmn +-% Tgtmn +/-% Actmn +-%  gaid, no additional funds
single visa that allows vis- Brunei 033 360 0248 110 026 150 022 270 have been allocated to the
its to both; available from Cambodia 4.0 143 35 211 32 143 289 149 DMO to promote VMY.
embassies of both coun- Indonesia 9.0E  50E 80 52 80 82 765 92 Some support would al-
tries. Not as important as lao 37 101 34 234 294E* 90" 272 84 ways be given ‘in-kind’
officials say in that most na- Malaysia 26 40 250 12 250 12 247 06 but that is unlikely to be
tionalities do not need a visa Myanmar  13-1.5 322 059 521 050 2530 039 259 sufficient for a promotion-
for Thailand, so the problem  Philippines 55 279 43 97 42 105 392 113 al program and event of
is Cambodia. Also, it would Singapore 14.7E* 6.0E* 13.5- 6.3E 14.4E* 9E* 132 13.2 this size.
be better to end visas. 145 Also in 2014, Malaysia

-Sihanoukyville now Thailand 245 99 223 159 195 26.0 191 19.8 is due to host that year’s
gets cruise ships. Reports Vietnam 72 53 684 138 65 83 59 186  ATE The minister of tour-
indicate that charter flights ism said Malaysia did not

All-Asean  96.3 9.2 88.2 9.2 84.5 4.6 80.8 12.1 have visitor arrival statis-

from Russia are planned.
® Indonesia.

-New marketing slogan
- World’s Heart Of Won-

Notes: Some forecasts are growth, others a number; we have calculated the other
figure. Act = actual, E = estimate, Tgt = target or forecast. Source: DMOs, *Travel
Business Analyst.

tics when it first hosted
ATF, in 1981. We can help;

ders. The fact that the DMO

head offered to explain its

meaning can be interpreted that it may
not be effective.

-Investment in the visitor business
(but not clear; DMO says “tourism”,
but not what the description in-
cludes) increased 200% in 2012. The
World Economic Forum says Indone-
sia is now 12th in competitive terms
for visitors, up four places.

-About 17 destinations in the coun-
try have been selected to promote.

-Garuda plans a second destina-
tion in Europe (London) from this
November. Nonstop; the current
Amsterdam flight makes a stop in
Abu Dhabi.
® Lao.

-Modest growth forecast for this
year. This may be on the low side, al-
though travel to Myanmar will take
some growth from Lao (as well as
from Cambodia and possibly Viet-
nam).

-21 out of 23 arrival points now
providing visa-on-arrival service.

“doubling” is mathematically incorrect.
Against 2012, the 2020 target represents
a 44% increase — some way below 100%.

-The Singapore market fell 5% in
2012, compared with 27% growth
from China, and 14% from Indone-
sia.

-The DMO has high hopes for the
2200sqkm  Iskandar development
in Johore. This giant multi-purpose
development has some tourism el-
ements — such as Legoland, which
opened last September. We believe
that these do not yet appear to have
visitor-motivating elements such as
those of Marina Bay Sands and Re-
sorts World resorts in neighbouring
Singapore.

-Flights. Air France due to restart
France-Malaysia flights this month.
Malindo Air (part-owned by Indone-
sia’s troubled Lion Air) started flying
Malaysia domestic routes in March.
It plans Malaysia-India flights from
June, then China and Hong Kong in
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the total was 1,005,523, up
12.3%.
® Myanmar.

-Following our explanation to the
DMO of how arrivals breakdown data
by passports (its current methodology)
distorts market analysis, the DMO may
change.

-The Shwedagon pagoda in 2012
counted 300k foreign visitors in 2012,
up 50% thus matching overall visitor
growth.

-The DMO promotes ‘eco-tour-
ism’, but currently this is little more
than another description of its coun-
tryside.

-Reports 36  accommodation
projects with 6766 rooms, of which
30/5207 finished, leaving 6/1559.

-15 airlines now operating inter-
national flights; seven more due this
year, including All Nippon, Asiana,
Dragonair, Eva, Korean, Qatar.

-New airport planned for north of
Yangon; no clear dates.

-Tourism masterplan, launched in
November 2012, was due to be fin-
ished last month.
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® Philippines.

-The DMO has been given a 3-fold
increase in spending for this year. But
the previous amount, US$10mn, was
tiny and so the new US$30mn is not
game-changing. The DMO wants the
visitor business to alleviate poverty,
and to spread the benefits through-
out the country.

-Marketing slogan launched in
January 2012 — More Fun in the Phil-
ippines.

-The DMO says its intra-Asean
share of visitors is low - 8% in 2012.
It plans to open promotional offices
in the region — no further detail — but
targets an increase in share this year
to 12%. Such a big increase in such a
short period looks near impossible.

-Biggest market is Korea. In the
past it has been China, Hong Kong,
Japan, Taiwan; all four markets have
been negatively affected following a
particular violent attack against their
nationals. An attack in 2010 killed
tourists from Hong Kong, but trav-
ellers from China also turned away
after that. There was actually a small,
3%, increase from China in 2012 —but
given that market’s potential that
should have been closer to 50%.

-The DMO has talked with both
Indonesia and Singapore about joint
promotions, twinned destinations. It
was hoping to get something estab-
lished by June.

-Department of transport plans
to add night-landing capability in
about 14 domestic airports — timing
not clear — that would create capac-
ity. New terminal building planned
for Cebu. Palawan airport being ex-
panded.

-The DMO also has representation
on the civil aeronautics board, and so
visitor-market wishes get heard. The
DMO wants to encourage flights to
airports other than Manila.
® Singapore.

-Entertainment is about 20% of
spend, and gambling is most of that.

-Promotional themes for Singa-
pore’s top markets: China (discover
new places); Australia (fun — get lost);
India (active); Indonesia (only in Sin-
gapore; NOw).

-Tourism Development Fund - to
help companies develop visitor at-
tractions and promote - started off
with US$1.6bn (at US$1 to S$1.23)
for 10 years to get the visitor count to
17mn in 2015. But the DMO managed
to get this increased, by US$736mn
for five years.

-TDF money is used for other pur-

poses as well, such as worker pro-
ductivity. Singapore’s labour short-
age has particularly affected the visi-
tor business, because the industry is
labour intensive. The DMO wants to
allow more job flexibility so, for in-
stance, accountants may sometimes
wait on hotel restaurant tables.

-Now 50k hotel rooms; 3k more
are planned.

-Important openings in 2012: cruise
terminal (doubled capacity; before,
cruise visitor count was 1mn); Gar-
dens by the Bay (Imn visitors in first
two months); Marine Life Park at Re-
sorts World (RW now fully open). Due
next: River Safari (this year); Sports
Hub (in 2014; with retractable roof).
The DMO is also looking at develop-
ing Jurong Lake and Mandai area.

-Eight events planned for Travel
Rave - despite the juvenile name, a
serious week-long series of travel
trade events. Counts 10k attendees.
The F1 car race gets 404k visitors, of
which about 40% are foreign.
® Thailand.

-1.5mn medical-tourist arrivals in
2012. We think this figure is overstated;
the DMO says they are counted by their
stated ‘purpose of visit’ on arrival.

-China and Malaysia are markets
now producing more than 2mn arriv-
als each. Also, Imn each from India,
Japan, Korea, Russia. And Lao, hard-
ly considered a market by most desti-
nations, produced 900k for Thailand
in 2012, and is expected to be 1Imn
this year.

-The DMO targets ‘RICI" markets
— Russia, India, China, Indonesia.

-It wants ‘quality growth with
quality product’, but this appears to
be just a marketing slogan. Among
the market segments it targets are
golf, medical, honeymoon, etc, be-
cause it thinks these may be more
recession-proof. And it thinks it has
the right products for these markets.

In fact, of course, big destinations
have many products available for many
market segments, and talk of ‘target-
ting’ a segment has almost no meaning.
A destination will try to promote every-
thing to all markets because some will
hit their target. Otherwise, for instance,
what is the point of targetting, say, ad-
venture travel in the Australia market,
when 95% of travellers will be looking
for something else?

-Now China is such a large market
(2.7mn in 2012 but still growing fast),
the DMO wants to get higher yield
and/or the FIT segment.

-Biggest development in region

has been opening of Myanmar be-
cause Bangkok is an important gate-
way for Myanmar. The DMO plans
a workshop with Myanmar, and it
wants buyers and media that who at-
tend its Thailand Travel Mart to take
a post-event tour to Myanmar.

-Infrastructure. Phuket’s runway
due to be extended for A380 aircraft.
Unclear, because runways need widening
and strengthening for A380, and not usu-
ally lengthening. No dates on this. Fourth
Thailand-Lao bridge due this year.

-Cambodia and Thailand have in-
troduced a visa that allows visits to
both; see ‘Cambodia’ entry.
® Vietnam.

-Forecasts 11.5-12% AAGR in visi-
tor arrivals over 2011-20.

-New marketing slogan — Timeless
Charm. This year is Visit Vietnam
Year, although not widely known.

-Tax refund service, for visitor pur-
chases, now available at Hanoi and
Ho Chi Minh City airports.

-Has two trade shows. The estab-
lished ITE in HCMC, concentrating
on inbound, and organised by Singa-
pore-based Informa Exhibitions. And
Vietnam International Travel Mart
based in Hanoi, organised by the gov-
ernment, and concentrating on out-
bound. VITM appears to have been
created because ITE did not want to
move to Hanoi every two years. A
show for Vietnam Outbound looks
poor strategy. VITM says there are
3mn outbound travellers (of which
Cambodia receives 1mn, China 1mn,
Malaysia 200k, Singapore 300k, Thai-
land 500k, US 100k), but we estimate
as much as 65% is ‘fixed” — govern-
ment, business, VFR, refugee-related.

-Visa fee increased this year, and
at around US$90 is the highest in
Asean. Officials talk of moves to get a
single visa for Asean (due for 2015, but
we believe enough countries will impose
conditions that will effectively destroy the
plan), or something like the Cambo-
dia/Thailand one-visa-for-both. But
this seems procrastinating talk, nothing
else; Vietnam wants the money the visa
fee brings, and the apparent fractional in-
crease in security.

-China is still a market weakened
by sensitive politics between the two
countries. There was a roadshow in a
few big cities in 2012. Visitor numbers
are expected to be unchanged this
year, following weak growth in 2012.

-In Europe its target markets are
Russia, Germany, UK, France. There
was a 70% increase in Russia arrivals
in 2012.
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¢ China Southern seat sales: 2013: Jan
-5.1. 2012: Dec +9.7; Nov +6.1; Oct +4.0;
Sep +8.1.

¢ Dubai airport passengers: 2012: Dec
+10; Nov +10; Oct +14. ACI.

® Eva Air seat sales: 2013: Feb +9.6; Jan
-2.6. 2012: Dec +11.9.

e Fiji visitor arrivals: 2012: Dec -8.4; Nov
+0.7; Oct +4.7; Sep +5.5. PATA.

* Hawaii visitor arrivals: 2012: Dec +8.1;
Nov +12.9; Oct +7.8; Sep +5.5; Aug
+11.0; Jul +7.9. PATA.

e Hong Kong airport passengers: 2013:
Jan -5.1. 2012: Dec +3.8; Nov +5.5; Oct
+1.9.

* Hong Kong visitor arrivals: 2013: Jan
+11.9. 2012: Dec +15.1; Nov +18.7; Oct
+11.9. DMO.

¢ India visitor arrivals: 2013: Jan +2.6.
2012: Dec +1.8; Nov +8.4; Oct +2.3; Sep
+3.2; Aug +2.6; Jul +2.2. PATA.

¢ Indonesia visitor arrivals: 2012: Dec
+5.9; Nov +5.9; Oct +4.9; Sep +5.2.
PATA.

¢ Japan Airlines intl seat sales, total/
transPacific/Southeast Asia: 2013: Jan
+3.9 +4.8 +10.8. 2012: Dec +4.2 +9.4
+13.8; Nov +8.1 +13.3 +32.0.

e Japan citizen departures: 2012: Dec
-1.7; Nov -4.2; Oct -3.1; Sep -0.9; Aug
+9.9. PATA.

e Japan travel agencies, outbound sales:
2012: Nov +1.5; Oct +1.5; Sep -2.2. Mile
Post Japan.

* Japan visitor arrivals: 2012: Dec +20.6;
Nov +17.6; Oct +14.7; Sep +22.1. PATA.
e Jet Airways seat sales: 2013: Jan -7.5.
2012: Dec -9.8; Nov -11.5.

e Jetstar Intl seat sales: 2013: Jan +7.6.
2012: Dec +13.9; Nov +17.1; Oct +12.2.
¢ Korea resident departures: 2012: Nov
+14.7; Oct +11.8; Sep +4.6; Aug +7.0; Jul
+5.1. PATA.

¢ Korea visitor arrivals: 2013: Jan +0.0.
2012: Dec -0.9; Nov -3.2; Oct +3.8; Sep
+8.8. PATA.

e Kuala Lumpur airport passengers:
2012: Dec +12.2; Nov +15.2; Oct +7.6;
Sep -3.5.

¢ Lufthansa seat sales (AsPac): 2013: Feb
-7.6; Jan -9.9. 2012: Dec -13.0.

¢ Macau visitor arrivals: 2013: Jan -6.1.
2012: Dec -2.0; Nov -1.8; Oct -1.2. DMO.
» Malaysia Airlines seat sales: 2013: Jan
+6.1. 2012: Dec +15.2; Nov +14.5; Oct
+11.7.

* Malaysia visitor arrivals: 2012: Dec
+7.4; Nov +0.5; Oct +0.8; Sep -5.7; Aug
+3.4. PATA.

* Maldives visitor arrivals: 2013: Jan
-7.6. 2012: Dec +7.1; Nov -3.7; Oct +1.5.
PATA.

* New Zealand visitor arrivals: 2013: Ja
-2.3. 2012: Dec -0.1; Nov +0.8; Oct -14.7.
PATA.

* Qantas intl seat sales: 2013: Jan -5.9.
2012: Dec -3.7; Nov -3.1; Oct -3.7.

e Singapore Airlines seat sales: 2013:
Jan +2.5. 2012: Dec +6.0; Nov +9.7; Oct
+7.1.

e Singapore airport passengers: 2013:
Feb +9.2; Jan +1.9. 2012: Dec +8.6; Nov
+12.2; Oct +10.0.

e Singapore visitor arrivals: 2012: Jun
+7.2; May +8.7; Apr +8.9; Mar +15.8;
Feb +14.4; Jan +13.4. 2011: Dec +7.9.
PATA.

e Tahiti visitor arrivals: 2012: Dec +8.2;
Nov -4.7; Oct +6.9; Sep +10.7. PATA.

Nov +9.5; Oct +8.0; Sep
Jul +1.4. PATA.

¢ Thai Airways seat sales:
+8.0. 2012: Dec +18.4; Nov
+11.2.

¢ Thailand visitor arrivals: 20
+12.5. 2012: Dec +30.4; Nov +

Main News
Corporate

Recent corpo
or significant.

Commentary on tables pages 6-10

Aviation.

T1. City-pair results. Full-year for Kuala
Lumpur +6%, Sydney +5%. T2. Country-pair
results. Full-year for Australia +4%, UK +5%,
US +7%. T3. Airlines traffic. First 2013 data
for FSAs (full-service-airlines) systemwide

Air China, Air New Zealand, Cathay (with
Dragonair), China Eastern, China Southern,
Eva, Japan, Jet, Malaysia, Qantas, Silk,
Singapore, Thai. Full-year 2012 for All Nippon
(seats sold +13%), Asiana, China, Garuda,
Korean (+9%), Philippines, Royal Brunei,
Vietnam. First 2013 data for FSA international
routes, those airlines above plus Jetstar Intl,
Virgin Australia. For NFAs (no-frills-airlines)
and ex/part-NFAs, first 2013 data for Jetstar
Australia, Jetstar Asia. Full-year 2012 for

the Air Asia group, Air Asia X, Cebu. T5.
Airline results by region. First 2013 data for
airline members of AAPA. Full-year 2012 seat
sales for airline members in the US of BTS,
+3%, in Europe of AEA, +4%. T6. Airport
passenger traffic. YTD total +10% (same for
international). Most data supplied to us by
Airports Council International.

Inbound. T8. Visitor arrivals. Updates, thru
December, for most. Report due in next
issue; meanwhile, of note: China (foreigners
+2%), Hawaii +9%, Hong Kong -1%, India
+5%, Japan +35%, Malaysia +1%, Singapore
(still no updated data!), Thailand +16%.

T9. Running 12-month totals through full-
year 2012 for China, Hong Kong, Singapore,
Thailand.

Outbound. T10. Running 12-month totals
through full-year 2012 for China (our
estimates), Japan, Korea, Taiwan. T11.
Outbound travel. Full-year 2012 for Australia
+10%, China (our estimates) +17%, Hong
Kong +0%, Japan +2%.

Hotels. T18. First 2013 data.

Others. T12. Travel stock indices and prices;
our Index for Asia Pacific 95, Europe 80, US
(added for first time) 112, so World 108. T15.
Internet bookings showing some mobile
phone activity. T16. Economic indicators in
Asia Pacific: forecast now shows 2013 and
2014. T17. Economic indicators for market
producers: essentially flat GDP for all except
Australia, US.
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* Schulze Soundbites; Alitalia exit; others.

Excerpts from the single-page People-in-Travel report
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Travel Business Analyst.

People-in-Travel is delivered only via email.

Foxtrots /Trottings (recent):
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e Sustainable Swiss.
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-Archive data from these tables accessible on a complimentary basis from www.travelbusinessanalyst.com
-For a document showing how to get the best out of these tables, subscribers should email us, and separately mail a cheque for ‘Inter-
national Committee of the Red Cross’ for a token amount in any currency to ICRC, 19 Ave de la Paix, CH-1202 Geneva, Switzerland.

Air passengers to-and-from Germany Air passengers between Germany and Asia Pacific, 2012

0,

If Germany is still considered a good source market, 2‘10 600 sorOWth' :\ZGrRZ'O/: 0 over 2000
results are not looking so good for Asia Pacific. In 2012 - -~ o1 136 T 07
the region fell 3% compared with +3% worldwide. China 1836 84 6.0 103

The longer-term trend is not so worrying - up an Hong Kong 618 03 03 15
average 4% for both the region and worldwide since India 1248 10.0 6.7 6.6
2000. But the trend is downwards; growth over 2010 Japan 1356 143 9.1 23
was 1% for the region, but 5% worldwide. Korea 655 48 5.9 5.7

The long love affair (often literally) with Thailand Malaysia 135 78 23 A1
appears to be cooling. Just ahead (1%) since 2000, but Singapore 9 135 6.6 3.1
down 18% in 2012. And two big markets are weakening  fajwan 120 27 45 9.3
- China down 8% in 2012 although up 10% since 2000, Thailand 922 17.9 9.9 0.5
and India -10% and +7%. Vietnam 21 18 8.9 NA

The other million-plus country-pair is Japan. o
Although the market probably assumes this is weak, it Asia Pac,'f'c 8114 27 14 42
has shown constant growth - +14% in 2012, +9% over Worldwide 155057 26 4> 43

Notes: AAGR = annual average growth rate. *Those listed here. Source: Statistisches

2010, and +2% over 2000. Singapore is another good

performer - +14% +7% +3%. Bundesamt.

1 Air passenger* traffic to and from major Asia Pacific centres, x1000

From: Kuala Lumpur Sydney Tokyo*

Dec YTD Dec YTD Nov YTD
To: 12 +-% 12 +/-,% To: 12 +-% 12 +-,% To: 12 +-% 12 +1-,%
Bangkok 100 -17.9 1454 -1.1  Auckland 142 39 1366  -2.5 China 1801 -1.6 22920 7.6
Chennai 43 33 479 8.1  Bangkok 51 7.8 571 4.0 Hong Kong 686 3.0 7643 26.6
Hong Kong 133 8.1 1309 0.5  Beijing 18 38.1 144 10.6  Korea 1142 -4.7 13063 6.1
Jakarta 181 16.8 1843 18.8 Denpasar 30 11.6 342 17.6  Taiwan 612 -3.6 7477 13.3
London 51 4.1 526 -10.6  Hong Kong 89 -1.0 943 0.4 Asia-other 2647 11.0 27518 4.2
Los Angeles 4 533 39 27.1  Kuala Lumpur 54 n.g 492 35.8  Guam 546 0.6 6875 4.8
Shanghai 39 220 381 0.8 London 33 -1 354 -20.4  Pacific 2610 10.6 29405 4.9
Singapore 313 122 3110 5.6  Los Angeles 78 -0.6 879 -6.2 Oceania 408 17.6 4399 124
Sydney 55 69.2 507 32.8 Singapore 124 16.1 1271 124  Europe 1405 3.7 15982 43
Tokyo 32 9.4 318 8.8  Tokyo 32 1.1 355 16.9
TOTAL 2700 12.0 27612 5.8 TOTAL 1193 7.5 12367 5.4 TOTAL 11438 0.0 135003 6.4

Notes: See Master Notes, this page. Routes are selected; may not be largest. *Flights from Tokyo Narita (and actual numbers, not 1000s); double for approximate city-pair
total. Source: Malaysia Airports Holdings, Department of Transport and Communications (Australia), Mile Post Japan.

2 Air passengers to and from Asia Pacific, x1000

From Australia France* Germany UK us

Dec12 YTD +/-1, Nov 12 YTD +/-1, Nov 12 YTD +/-1, Dec12 YTD +/-1, Dec12 YTD +/-1,
To +-t,% 12 % +-t,% 12 % +-t,% 12 % +-t,% 12 % +-t,% 12 %
Australia na na na na na na -35 83 -15.1 -27.2 792 -28.1 7.8 2594 138
China 16.6 1433 18.0 18.4 1277 14.1 -4.7 1721 -8.5 325 720 8.6 14.8 3807 19.1
Hong Kong -1.5 2110 1.5 1.8 571 -7.6 -4.7 573 0.5 -7.2 1394 -1.3 -7.9 2595 7.2
India na na na -14.4 538 -3.6 -4.8 1149 -10.0 3.0 2402 -4.6 -9.9 763 -23.3
Indonesia  -0.6 2090 35 na na na na na na na na na na na na
Japan 19.4 830 12.7 13.0 1049 14.0 2.0 1243 15.4 4.4 720 10.3 11.5 12170 17.7
Korea -2.6 481 2.6 3.6 443 5.8 3.2 615 5.6 29.1 377 21.0 9.2 4788 11.7
Malaysia 11.4 1960 2.0 -13.0 183 -21.3 4.8 123 -9.9 3.9 525 -5.7 na na na
New Zealand 2.7 5704 1.1 na na na na na na -4.4 211 -18.2 -1.5 688 -3.8
Philippines  21.1 268 5.2 na na na na na na na na na 1.9 814 24
Singapore  10.7 4601 8.1 5.1 434 3.0 -2.7 846 15.6 19.1 1269 9.3 -9.4 90 -30.6
Taiwan -3.0 187 -6.0 -1.2 92 6.4 -0.3 112 -3.7 -29.5 98 -38.5 -1.4 1671 -6.6
Thailand 8.4 1475 3.2 34.6 381 -4.8 -17.9 848 -17.7 5.5 637 10.0 na na na
TOTAL 71 29324 4.3 0.3 71016 1.5 -0.3 145076 2.8 1.7 182926 1.0 4.6 177555 6.8

Notes: *Paris airports only; total is Sep and Jan-Sep. TOver same period, year earlier. Source: Department of Transport and Communications (Australia), Aeroports de
Paris (France), Statistisches Bundesamt (Germany), Civil Aviation Authority (UK), US Department of Commerce (US). Contacts: Germany - luftverkehr@destatis.de, www.
statistik-bund.de; US (for International Trade Administration, Tourism Industries), www.tinet.ita.doc.gov

Master Notes: Exchange rates (start of previous month) - US$1 to A$0.96, Y6.23, HK$7.75, IRp54.8, ¥82.3, W1082, MR3.04, NZ$1.21, 5$1.22, NT$29.1, Bt30.7.

AL = Airlines, ASK = available seat kilometre, AW = Airways, Bl = Royal Brunei AL, BR = Eva AW, CI = China AL, CN = China, CX = Cathay Pacific AW, E = TBA
estimate, GA = Garuda, HK = Hong Kong, ID = Indonesia, IN = India, J-D = Jan-Dec, JL = Japan AL, JP = Japan, KE = Korean Air, KR = Korea, LF = load factor, MH =
Malaysia AL, MI = Silk Air, MY = Malaysia, NA = not available, na = not applicable/nil, NH = All Nippon AW, NZ = New Zealand, OZ = Asiana, P = provisional, Pax
= passenger, PH = Philippines, PR = Philippine AL, RPK = revenue passenger kilometre, Q = quarter (of year), QF = Qantas AW, SF = seat factor, SG = Singapore, SQ
= Singapore AL, SS = seats sold, TG = Thai AW, TH = Thailand, TW = Taiwan, VN = Vietnam AL, YTD = year-to-date.
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3 Tratfic on selected Asia Pacific arlines, 2012113

Mth YTD Item CA NH X JL QF SQ
Mth SS RPK SS +- ASK +- RPK  +- Y-Dec 12 Y-Mar 12 Y-Dec 12 Y-Mar 12 Y-Jun 12 Y-Mar 12
Regular airlines +-% +-% 1000 % mn % mn % Revenue,mn 16212 17151 12741 15060 16379 12080
-Systemwide Op Profit,mn 1320 1180 229 2563 276 232
Air China Jan 27 15 49312 13 118903 43 95940 3.0

. Revenue per
Air New Zealand Jan 3.1 22 13160 0.8 33069 2.7 27457 3.1 ASK,USc* 10.0 18.8 0.83 19.2 1.7 10.2

AllNipponAW  Dec 18 140 6325 130 37081 101 28153 164 RpK,uSc* 125 28.6 1227 28.6 14.7 133

Asiana Dec 33 52 10712 43 40007 6.7 29838 46 Pax,US$* 329 382 440 a1 351 609
Cathay PacificAW* Jan 73 -102 28961 50 129595 26 103837 23 )
ChinaAL Dec 64 63 12107 60 42511 43 3864 34  Profitper

81 ASK,USc* 0.82 1.29 0.18 3.26 0.20 0.20
) RPK,USc* 1.02 1.97 0.22 4.87 0.25 0.26
Pax,US$* 26.8 263 7.9 716 5.9 1.7

China EasternAL Jan 24 -19 73037 63 136484 69 108893
China SouthemAL Jan 51 -1.1 86528 73 169368 12.1 135307 106

Eva Air Jan 26 31 7525 129 32770 64 25988 8.1 Notes: See Master Not 6. Although these i how indicati

Garuda Dec 42 224 358 111 17938 34 13045 59 ctfmesa.risec?ns ZZt(\e/\;eeﬁ :is;lﬁaeieth.e doorl:gt r:vsileelgLrl::iss: c(:)\,rvnlnarlizzr:\sliecause
Japan AL ln 56 19 24215 15 6692 09 47881 67 P e - they do not provice p pari

et AW ) 25 400 17414 74 38550 33 30613 52 of different definitions. Op = Operating, USc = US cents, Y = year. *See Master
€ . an - fo A ; " - Notes for approximate conversion rate. Source: companies.

Korean Air Dec 21 39 16525 86 83343 53 65168 65

Malaysia AL Jan 61 45 13389 06 49755 -6.1 37170 -64

Philippine AL Dec 72 72 3978 19 2198 10 15599 -1.4 WA EENLETGIETIEGEULLEIRET L g @ EE T
Qantas AW* lan 29 24 4778 56 140592 29 112107 30 2012

Royal BruneiAL Dec 59 154 1033 -210 5246 -243 3559 -264 City Month* Number Growth Jan thru Growth
Silk Air Jan 30 25 3280 114 6850 208 5127 192 % month shown %
Singapore AL Jan 25 34 18054 68 117586 47 92944 76 Al Kland Novt 593,048 19 6,483,505 21
Thai AW Jan 80 66 20615 121 79231 09 60679 98 ... Mart 280718 204 961,887 131
Vietnam AL Dec 12 12 5269 11 20532 5 16294 15 Bangkok Dec 3,136,984 6.4 31,417,712 9.0
-International Nov# 3,737,275 70.6 36,513,373 13.8
Air China Jan 68 -12 6759 27 45323 40 36196 46 Beijing Dec 1,117,004 171 14,154,319 20.4
ChinaEastemAL Jan -55 -06 7909 94 36351 52 28989 113 Nov# 1,138,525 3.4 14,272,181 6.5
China SouthemALJan 07 83 6911 155 34269 230 25600 244 Brisbane Novi 361,599 0.9 4,020,631 0.5
Japan AL Jan 40 72 7492 118 44365 30 33673 135 Chennai Octt 348,928 3.2 3,656,951 3.6
JetAW Jan -75  -109 5620 95 25179 23 20819 56  Colombo Novi 554,095 17.0 6,441,050 15.9
Jetstar Jan 76 89 4997 153 18838 157 14242 164 pelhi Dec 954354 15.3 10,024,769 15.0
Malaysia AL Jan 87 52 8330 -46 44141 -73 33078 -85 Novt 958,631 0.4 9,545,583 5.2
Qantas AW* Jan -59 -74 5891 -16 60245 -39 49707 -2.8 Guangzhou Novt 672,969 23.1 7,014,729 23.2
Thai AW Jun 136 112 7027 8.0 36426 0.3 27953 7.1 Hong KOI'Ig Dec 4’772’000 75 53,878,000 58
Low-fare-airlines Jakarta Novt 998,982 14.1 10,790,479 1.9
-Systemwide Period SS,  Growth, Period SSx Growth, Period SSx Growth, Kyala Lumpur Novi 2,427,227 15.2 24,912,027 6.0
x1000 % 1000 % 1000 % Macau Novi 379,065 156 4,077,125 10.6
AirAsia-ID  Jan-Dec 5834 164 Q4 1600 275 03 1513 79 Manila Novi 1,124,663 56 12,885,436 95
AirAsia-TH Jan-Dec 8329 213 (4 2300 263 Q3 1962 2138 Mumbai Dec 829322 58 8,559,556 122
Air Asia-all  Jan-Dec 33835 13.3 Q4 9100 14.7 Q3 8224 118 Novi 858,780 78 8,797,896 4.9
AirAsiaX  Jan-Dec 2580 24 Q4 670 47 Q3 640 32 Nadi Sept 151,687 4.7 1,190,505 0.9
Cebu Pacific Jan-Dec 14094 181  Dec 1232 108  Nov 1150 124 Noumea Novt 40,327 a1 437,343 11
Jetstar Asia  Jan 302 68 Jan-Dec 3534 234 Dec 338 90 Osaka KIX Novt 883,586 32 10,326,470 14.4
Jf.eistar,/-\.ust Jan 1119 116  Jan-Dec 1125698 Dec 1070 156 Papeete Novi 38,538 14 475,942 12
TigerAsia Q4 1192 229 Dec 436 188 Nov 389 30
; Perth Novi 293,318 8.5 3,220,941 6.8
Tiger,Aust Q4 714 1231 Dec 257 1254 Nov 239 132
g Phuket Novt 463,541 213 4,499,064 15.8
Virgin,Aust  Jan 1315 59 Jan-Dec 170144.6 Dec 1360 -4.1
Notes: See Master Notes, page 6. When Jan shown, YTD is J-D. pts = points. Air Seoul Novt 3403461 90 38,855,625 1
Asia i ing dat . hown are our estim tes.:Periods’ are standard (ie Q1 Shanghai Dec 1179867 231 15,067,051 29.9
sia issues varying data; shown are our estima
is Jan-Mar), not airline’s. *Includes in previous periods, Dragonair with Cathay. . Nov# 1,315,107 1.7 16,013,785 7.2
Virgin is booked loads, including free passengers: Jetstar paid travelled passengers ~ Singapore Dec 4525348 11.4 46,543,845 10.7
only (add 4-5 points for others); Air Asia does not specify. Source: companies, Dect 4,916,197 86 51,181,804 10.0
Association of Asia Pacific Airlines. Sydney Dec 1,102,422 3.8 11,409,131 73
Nov# 1,026,993 7.9 11,047,887 5.0
5 Operating results of airline groups in Asia Pacific, JREI] Novi 2,156,566  10.5 23,694,526 12.1
US, and Europe Tokyo Haneda Novi 633,984 2.2 7,267,855 13.2
Asia Pacific,AAPA US,BTS Europe,AEA Tokyo Narita Dec 2,334,162 -9.7 32,216,298 43
[tem Jan 4+~ D 4~ Jan- 4 Jan- - Novi 2282125 46 27,216,286 133
13 % 12 % Deci2 % Dec12 % _ pqipapACIFIC-A Dec 101,052,781 7.8 1171,232331 115
SS,mn 17.6 09 2069 89 977 26 2783 35 Novi 105,515,803 6.8 1,188,265,087  10.1
ASKs,bn 86.8 1.0 9933 46 5200 04 1024.2 2.1 Intl Dec 38,388,110 7.1 429,453,267 14.2
RPKs,bn 67.6 05 7741 68 4185 15 8171 44 Novt 39,564,047 11.2 443,871,889 10.2
PaxLE% 779  -04 779 20 805 09 798 1.8 Notes: See Master Notes, page 6. *2011 unless stated otherwise. 12010.
Notes: See Master Notes, page 6. *Points. Source: Association of European Airlines, ~ $2012. A = Domestic and international; data as supplied. Source: civil aviation
Bureau of Transportation Statistics, Association Of Asia Pacific Airlines. departments, airports, Airports Council International.
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7 Standardisation of visitor arrival measurements

Destination Ratio*  Destination Ratio*
Australia 99  Malaysiat E— 24
China — 14 New Zealand 99
Hong Kong mess— 33 Philippines e 98
India | 65 Singapore ' 70
Indonesia  EE—E———————————— 61 Taiwan ]
Japan X 98 Thailand | 83
Korea | 84  Vietnam 1 60

Notes: *Air arrivals as share of total arrivals. tExcludes Sabah and Sarawak. Source: Travel Business Analyst.

8 Visitor arrivals in Asia Pacific destinations

International arrivals International arrivals
Destination Months*  Arrivals Growth Stay PVPD Destination ~ Months* Arrivals Growth  Stay PVPD
Jan thru: % dayst US$-A Jan thru: % dayst  US$-A
Australia Dec 5,885,429 5.4 30.0 150.60 Tonga Jul 24,252 2.0 5.0 56.87
Dect 6,139,330 45 30.0 150.60 Vanuatu Dect 108,158 15.1 9.7 146.17
Bhutan Dect 43,939 17.2 8.0 200.00 Vietnam Dect 6,585,853 10.0 9.6 64.04
Cambodia Dect 3,584,307 24.4 6.5 95.00 Asia Pacifi | £ 304089807 5.3 NA NA
China Dect  132,405200 -2 70 100E sia Pacilic fatest PESERE>
foreigners Dec 26,126,900 19.1 7.0 100E International arrivals
Dect 27,185,200 16 7.0 100E City/region  Period Number  Growth,% Source Comment
Cook Islands Dect 121,634 7.5 10.5 115.84 Bali Jan-Sep 12 2,126,281 3.6 PATA  direct arrivals
Fiji Dect 660,590 21 8.7 12458 Sabah Jan-Dec 12 941,765 11.3 PATA  direct arrivals
Guam Dect 1283296 10.7 31 302.93 Sarawak Jan-Dec 12 2,634,715 12.4 PATA  direct arrivals
Hawaii Dec 6,986,602 8.8 9.19 179.88 Domestic arrivals
Dect 7,837,194 92 9.19 179.88 Destination  Period Number,m Growth,% Source Comment
Hong Kong Dec 12,565,555  14.6 328 20010 Australia 2007 3.8 03 PATA  spend A$55b
Dect 12.832.887 11 38 20010 China 2007 1600.0 14.8 PATA  spendY623b '06
_ & 034 o : : India 2009 650.0 155 PATA  (none)
India Dec 5,666,434 838 16.0  92.68 Indonesia 2007 219.8 15 PATA  spend $87b
Dect 6,649,000 5.4 16.0 92.68 New Zealand 2006 44.9 1.9 PATA  spend NZ$7b
Indonesia Dect 8,044,462 52 909 10770  Taiwan 2006 107.5 16.1 PATA  spend $6b
Japan Dec 6,219,275 278 6.5 160.42 Thailand 2007 83.2 2.1 PATA . spend B380b
Notes: See Master Notes, page 6. 2011 unless stated otherwise. 12010. £2012.
Dect 8,367,872 346 6.5 160.42 E = Indicative selected totals only; approx Jan-Sep/Oct data; % growth has more
Korea Dec 9,794,796 1.3 6.9 163 validity than total; criteria varies. Source: national tourist offices, PATA.
Dect 11,135,628 13.7 6.9 163
Laos Dect 3.330,089 223 45 23.03 Notes: See Master Notes, page 6. Latest figures; may not tally with period.
PVPD-per visitor per day. *Figure for period as shown. %In nights for Australia,
Macau Deck 4,098,741 3.7 1.36 181;80 Bangladesh, Guam, Hong Kong, Korea, Macau, Maldives, Philippines, Sri Lanka,
Malaysia Dec 24714324 06 6.2 105.67 Switzerland, Taiwan and UK. A = Converted at current rates. Source: national
Dect 25,032,708 1.3 6.2 105.67 tourist offices, PATA, WTO.
Maldives Dect 958,027 2.9 8.5 56.00 a o -
W 9 Running 12-month total visitor arrivals, x1000
Marianas Dect 401,022 17.6 3.52 100.00E
M i b 627007 125 . - 12mths CN +l- HK +-  SG +- TH +-
ongolia & ' ' through % % % %
Myanmar Dect 293,381 o171 70 7000 pecoo 1,747 196 5933 107 5313 100 5299 102
Nepal Dect 598,204 9.8 9.1 1409 pec00 10,160 205 884 194 768 105 9579  10.7
New Caledonia  Dect 112,204 0.3 19.1 87.09 Dec 10 26,127 191 12,566 146 11,637 19.9 15797 12.1
New Zealand Dect 2,564,618 -1.4 20.22 115.33 Dec 12 27,185 1.6 12,833 -1.6 14,673 11.6 22,134 159
Pakistan Dect 906,800 6.1 25.0 13.20 Notes: See Master Notes, page 6. Source: NTOs, Travel Business Analyst.
Palau Dect 118,754 8.9 E4 NA
PNG Dect 164,082 0.6 173 28.24 10 Running 12-month total citizen departures,
Philippines Dect 4,272,811 9.1 1194 82.96 1 000
Singapore Dec 13,169,729 1322 46 g7 (2mths CNt kP e KR TW
through % % % %

_ Jund 7082161114 46 10107 peceo 620 240 10997 138 1561 287 2942 396
Sti Lanka Dect 1005605 175 100 7910 pecoo 10473 134 17812 89 5508 270 7329 117
Tahiti Dect 168,978 38 1321 15088  pec10 57,387 204 16,637 7.7 12,48 315 9415 156
Taiwan Dect 7,311,470 20.1 6.52 180.52 Dec12 82567 175 18491 88 13,666 7.7 10,184 6.3
Thailand Dec 17,292,376 20.7 9.19 119.38 Notes: See Master Notes, page 6. tEstimates by Travel Business Analyst for 2010-

Dect 22,303,065 16.0 919 119.38 12 data. Source: NTOs, Travel Business Analyst.
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11 Overseas travel by Asia Pacific residents 14 International outbound sales of leading
Market Jan* thru: Departures Growth,% Source Spend,US$mn* outbhound travel agencies in Japan, USSmn*

Australia Dec 7,795,100 9.6 PATA 26,600 Agency Oct12 +/-t,% Nov12 +/-t,% YID12 +/-1,%
Dec# 7,795,100 9.6 PATA 26,600 JTB 542 -2.8 498 1.8 5745 14.2
China Dec 70,250,000 22.4 PATA 72,600 HIS 322 -4.2 308 1.0 4026 9.0
Dect 82,539,117 174 TBA 72,600 Hankyu 254 -0.6 245 -5.9 3008 17.2
Hong Kong Dec 84,442,451 3.0 PATA 19,100 NTA 168 26 163 9.4 1578 12
Dect 84,815,917 0.4 PATA 19,100 KNT 142 123 132 -10.7 1575 25
India Dec 14,210,000 9.4 PATA 13,700 Jalpak 76 2.0 63 26 794 173
Indonesia Dec 6,594,231 538 PATA 6,300 NEC 47 3.8 43 316 646 45
Japan-B Dec 16,993,071 2.1 DMO 27,200 Club Tourism 76 96 43 233 628 0.6
Dect 16,994,200 2.1 DMO  peRere Travel Plaza 44 03 e 42 510 224
Korea-B Dec 12,693,733 1.6 DMO 19,500 Nissin 47 24 44 38 498 83
Nov# 12,567,006 7.7 DMO 19,500
Macau Sept 932,190 .4 PATA NA Top 59 2468 -3.2 2287 -2.5 27174 9.5
Malaysia Dec03 32,200,550 7.8 PATA 10,800 Notes: Certain months are calculations by TBA. JTB = (originally Japan Travel Bureau;
New Zealand Novt 1,952,367 4.2 PATA 3,400 all 14 companies), HIS = (originally Hideo's International Services), KNT = Kinki Nippon
Philippines Dec08 3,354,857 9.4 PATA 3,600 Tourist, NEC = Nippon Express Company, NTA = Nippon Travel Agency. *Converted at
Singapore-D  Sept 5,622,575 2.8 PATA 21,100 US$ 1 to ¥80. TOver same period, year earlier. Source: Adrian Mangiboyat (Japan), Travel
Taiwan-B Dec 8,893,130 2.4 DMO 10,100 Business Analyst.
Thailand ﬁ;’cv i 3‘3‘3?322 ?:? ERATX 15?7'2,30 15 Internet bookings/sales of selected companies/
o , markets
Asia Pacific  latest-E 122,539,126 4.0 various NA Company Item Period Number Previous Source

Notes: See Master Notes, page 6. *2011 unless stated otherwise. 12010. $2012. A = Excludes

travel to China and Macau. B = Citizens. D = Excludes departures by land. E = Indicative Mobile phone activity Share, %

selected totals only; approx Jan-Sep/Oct data; % growth has more validity than total; criteria Get boarding pass CNUKUS 2013 504555 NA IATA
varies. Source: NTO-national tourist office, Ot-Other, PATA-Pacific Asia Travel Assodiation. Check-in CNUKUS 2013 504555 NA IATA
Check baggage delivery CNUKUS 2013 513851 NA IATA

Notes: *Quoted in US dollars for latest whole year; may not match period in other Pay for items purchased CNUKUS 2013 534450 NA IATA
| b : World Touri ization.

collmusolleHRiRetimIbloaniziion Research flights CNUKUS 2013 444346 NA  IATA
12 Stock market last-day airline and hotel closing prices JEFPFIEIINS CNUKUS 2013 473646 NA IATA

Airline/ Price, local currency Indices Mobile bookings Last minute current 70%sh  NA PCW

Hotel Feb  Growtht,%  TBA 100 index* Notes: See Master Notes, page 6, and Net Value. All $s are US$s. Source: various.

2013 stock market AL/HO All Region  Feb 2013

Air Asia 28 16 1.9 173 192 AsiaPacific 95 16 Economic indicators of major countries in Asia

AirChina 635 -44 -42 212 234 | Pacific

Air NZ 139 93 21 1 1 Country  Forecast GDP Actual GDP  GDP/PPP Inflation

All Nppn AW 184 1.9 7.3 47 52 growth*t,% growth* % per

Cathay PAW 137 -92 -42 95 105 Europe 80
China AL 123 -45 05 63 69 ]

2013 2014 Period 2012  person,US$period Growth*,%

Malysn AL 0.72 4.7 19 20 22 Australia 2.6 3.1 Q4Z 3.1 44,390 Q4Z 2.2
QantasAW 165 7.1 -03 47 52 China 8.4 78 Q4 79 10,410 Feb: 2.1
SingpreAL 109 18 01 63 70  World 112 HongKong3.1 42 Q4 25 5280 Dec 38
Thai AW 246 63 -03 77 85 ] indi 65 72 04 45 4270 fb 109
Mndrn-Orntl 1.61  -26 0.1 na na ndia ' ’ Q4 ) ' e '
Shangri-la 166 -9.7 -4.2 19 217 Indonesia 6.3 6.1 Q4 6.1 5,240 Dec: 43
Notes: See Master Notes, page 6. *100 base on Dec 00 prices except Dec 04 for AK Japan 13 13 Q4 0.5 37,430 Feb: -0.6
and CA. tLatest month over month earlier. #Base is last trading day in December Korea 29 38 Q4 16 33310 Dec: 16

2006; ‘World" comprises Asia Pacific (10 stocks), Europe(12), US (8). Source: various.

Malaysia 4.6 53 Q4 6.4 17,980 Feb: 1.5

13 IATA travel agencies in Asia Pacific, 2011 Singapore 23 37 Q& 1.1 49350  Dec. 43

Country Locations Growth Net Sales Growth Per agency Growth Tajwan 3.2 40 Q4 34 45,220 Feb: 14
% us$mn* % us$mn* % . ) .
Australiat 1852 403 12906 286  6.97 83 Thailand 44 46 Q4 195 10010  Dec 27
China 3,995 2224 23,231 130 582 -65.0 Vietham 52 59 '12: 50 3,850 Dec 7.
Hor]g Kong 306 A 3042 M 157 158 Notes: See Master Notes, page 6. GDP = gross domestic product, PPP =
India 3,123 3.4 7,144 5.8 2.29 2.3 ; — ; ) - .
Indonesia 660 282 2110 275 320 05 purchasing power parity. *Over period year earlier. TOfficial and other estimates.
Japan 769 50.8 1'9’457 11.9 75,30 25.8 Source: Central Intelligence Agency, The Economist.
Korea 677 44 6272 127 926 17.9 —— — -
Malaysia 679 1.8 1,648 12,9 243 10.9 17 Economic indicators of major visitor-producing
New Zealandt 512 5.7 1,799 148 351 217 countries for Asia, 2012/3
Philippines 216 09 1,003 7.2 4.64 8.2 Country GNP/ Retail Consumer  Wages/
Singapore 278 33 3,260 13.3 11.73 9.6 GDP I . .
Taiwan 365 03 2943 138 806 13.5 : sales prices earnings
Thailandt 382 0.0 1,142 -13.4 2.99 -13.4 Australia 3.1Q3 260Q4 2204 3.7Q2
4Q4 -4.7 Di 1.5F 2.8N

Asia Pacific 10981 67 58896 147 536 76 JGe""a"y g : 04 & 053 Jeb 283 D° Y
World 49,087  -44 232,409 114 473 16.4 apan S Q na U3 7an "3 Dec
Special: Following restatements of some data by IATA (which followed queries from UK 0.0Q4 0.3 Dec 2.7 Dec 1.4 Nov
TBA), some growths appear mis-stated. We await corrections for Australia and China;  US 1.6 Q4 4.2 Dec 2.0 Feb 1.8 Dec
our experience is that this could be months. Notes: IATA = International Air Transport ~ Euroland -09Q4 -3.4 Dec 1.8 Feb 2.5Q3
Association. *Quoted in US$. tIncludes, in order as shown: Kiribati, Fiji, Cambodia.  Notes: All figures are percentage changes, compared with one year earlier. Source:
Source: IATA Billing & Settlement Plan, Airlines Reporting Corporation. The Economist.
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MARKET DATA

18 Hotelt measures in Asia Pacific, January

Location Occupancy,% Average room rate, Revpar,
local us$* us$*
2013 2012 2012 2011 2012 2013 2012 2012 2011 2013 2012 2012 2011
Mth JD Mth JD J-D Mth JD Mth J-D Mth JD Mth JD
Bali-all 62.3 719 80.5 75.7 1631538 18842  176.27 176.72 15528  117.44  126.71 142.18 117.57
u-4 58.9 66.2 843 79.6 836414 7845 90.36 125.30 12601  46.17 59.82 105.57 100.37
5-star 64.4 744 78.0 744 2007105 24878  216.84 235.23 196.65 16025 161.39 183.48 146.38
Bangkok-all 77.1 69.3 65.6 61.2 3651 12845 119.74 117.38 107.73  99.80 82.96 77.05 65.91
L-4 81.0 69.3 63.2 60.4 1955 62.24 64.11 65.53 66.12 50.40 44.42 41.44 39.92
u-4 80.6 70.0 66.9 61.2 2981 10035  97.77 92.14 88.28 80.84 68.41 61.61 54.03
Beijing-all 66.3 69.7 436 704 669 94.88 106.72 97.45 96.85 62.89 74.42 47.33 68.14
L-4 71.0 JAR:] 49.2 735 455 7331 72,57 70.87 72.59 52.02 52.11 34.86 53.37
u-4 64.4 71.6 50.6 68.7 732 10686  116.90 102.80 11121  68.78 83.73 52.05 76.37
Colombo 63.4 734 70.7 64.5 17158 150.90  142.10 133.73 129.08  95.70 104.34 94.57 83.21
Delhi 66.8 67.5 72.8 67.6 10016 170.70  194.80 222.76 20920 114.07  131.40 162.13 141.48
Fiji 59.6 68.1 70.0 721 255 161.16  146.42 139.82 120.70  96.05 99.66 97.93 87.01
Goa NA 86.0 89.1 53.1 8226 NA 159.98 240.17 14743  NA 137.61 214.07 78.22
Guangzhou 57.7 61.9 415 62.1 611 83.78 97.58 79.21 96.17 4831 60.35 32.90 59.75
Hanoi 69.4 62.2 51.9 57.9 2045256  84.92 98.11 125.56 11241 5896 61.00 65.14 65.08
Ho Chi Minh City  76.1 68.8 60.6 69.8 2516165 106.44  120.70 119.48 120.61  80.98 82.99 72.36 84.16
Hong Kong-all 81.6 83.2 794 85.4 1867 226.44 24083 238.59 21737 18468  200.32 189.53 185.65
3-star 89.7 91.6 87.4 90.4 959 11354 123.63 117.48 10488  101.88  113.21 102.66 94.76
L-4 834 80.7 82.7 834 1563 19533  201.55 202.49 186.60 162.82  162.67 167.43 165.00
Jakarta-all 56.7 68.9 59.2 70.1 1034192 11713 111.73 103.64 86.06 66.46 76.93 61.36 60.36
u-4 58.7 68.7 57.6 68.0 764386  91.21 82.58 78.87 67.32 53.55 56.73 45.46 45.75
Kuala Lumpur-all  63.8 715 63.7 715 37 126,79  123.04 116.38 11098  80.92 87.99 7417 79.40
L-4 58.0 74.8 67.5 733 232 80.43 77.00 69.55 68.53 46.66 57.57 46.94 50.25
Macau-all 83.7 79.7 70.0 834 1456 179.05  185.87 21821 18322  149.86  148.16 152.75 152.87
casino hotels 81.5 773 66.6 82.0 1592 19441  203.16 237.95 20364 15841  157.07 158.52 167.01
Maldives-all 69.9 68.9 81.8 69.2 8327 82864  547.46 102546  581.04 57897 37733 838.82 401.93
u-4 7.4 70.8 82.8 735 5875 633.73  386.26 725.15 37846 45272  273.38 600.27 278.07
Manila-all 78.6 76.3 725 723 4485 111.14  106.86 101.42 106.77  87.39 81.59 73.51 77.18
L-4 82.0 784 79.0 76.1 3113 77.90 74.18 66.14 70.20 63.90 58.13 52.29 53.45
Melbourne-all 744 78.6 732 80.3 207 227.72 219.80 219.16 20381  169.44  172.67 160.39 163.70
L-4 783 794 76.4 76.8 164 166.52  174.29 176.42 17297 13039 13831 134.79 132.81
Mumbai 76.5 52.2 64.2 59.6 9534 12718 185.42 205.72 176.86  97.33 96.86 132.10 105.38
Pattaya 87.1 785 84.4 76.1 3132 133.74  102.70 99.13 78.64 11650  80.60 83.62 59.86
Penang 60.0 60.7 71.0 65.2 280 96.68 92.74 94.96 70.98 57.97 56.31 67.41 46.29
Phuket-all 88.2 775 89.5 73.1 4520 269.67 14823 240.80 127.00 237.76  114.94 215.51 92.81
L-4 92.1 82.6 91.7 75.6 3942 23393 12928 206.30 119.01 21548  106.73 189.19 90.00
Seoul-all 73.8 78.2 64.4 83.0 256692  180.57  232.60 179.14 18856 13332  182.00 115.39 156.43
u-4 NA 73.9 63.7 833 216008  NA 195.74 156.12 166.08  NA 144.63 99.51 138.33
5-star 73.8 82.1 65.8 823 289142  180.57  262.01 223.73 23492 13332 21512 147.14 193.30
Shanghai-all 51.2 59.3 383 58.7 618 86.99 98.61 90.69 112.02 4450 58.50 34.75 65.81
L-4 46.9 56.2 37.7 57.6 452 69.13 72.09 65.33 71.55 32.45 40.49 24.60 41.21
u-4 59.0 64.1 413 61.9 734 10213 117.08 110.99 137.47  60.28 75.02 45.80 85.08
5-star NA 50.9 238 446 1092 NA 174.23 138.47 269.11  NA 88.62 33.01 119.90
Shenzhen 70.2 63.3 4.1 65.4 740 111.66  118.07 121.16 125.00  78.40 74.76 49.79 81.72
Singapore-all 85.9 86.4 83.8 85.6 278 22094 22511 201.66 21014 189.73 19443 169.08 179.92
L-4 84.7 85.5 81.7 87.4 206 158.70  166.32 165.15 16823 13439 14217 134.89 146.99
u-4 86.1 86.8 843 85.9 278 21478 22484 211.08 219.02 18485  195.06 178.00 188.03
Sydney-all 853 85.6 80.5 85.6 224 231.74  238.40 21833 21335 19765  204.05 175.75 182.64
L-4 833 84.9 76.8 8438 165 159.26  175.01 173.34 17414  132.74 14855 133.14 147.63
u-4 90.4 888 87.9 88.7 251 25167  266.70 256.22 24259 22759  236.74 225.12 215.29
Taipei 62.2 73.6 65.2 14 4913 15840  167.84 136.03 14522 9848 123.55 88.76 103.65
Tokyo-all 61.0 72.7 58.4 62.1 21755 280.63  268.21 280.11 269.77 17128 19498 163.62 167.40
L-4 68.0 80.7 65.0 771 19349 24342 23855 233.44 227.75 16561 192,51 151.73 175.65
u-4 NA 69.0 55.3 58.0 23041 NA 284.06 305.92 28492 NA 196.11 169.21 165.17
OTHERS
Dubai 793 843 894 774 536 170.74  145.87 169.46 12994 13543 12297 151.57 100.58
London 63.2 813 725 853 210 25296  335.82 248.44 29025 15991  272.89 180.13 247.56
New York 73.8 73.8 66.7 66.7 197 196.59  196.59 188.05 188.05 14517  145.17 125.44 125.44
Asia Pacific-total  71.3 3 65.7 7.5 na 152.58  155.60 157.14 147.86 11134 11317 106.88 107.13
US-total 51.0 51.0 494 49.4 106 105.96  105.96 100.74 100.74  54.02 54.02 49.78 49.78
Europe-total 57.1 72.0 58.4 74.8 na 225.06 241.71 218.13 253.70 12966  175.61 129.32 190.78
World 59.8 64.7 57.8 65.2 na 161.20  167.76 158.67 16743 9834 114.27 95.33 115.90

Notes: See Master Notes, page 6. Asia Pacific total excludes Maldives. Totals may be adjusted later as final figures are filed. Not all categories are shown every month; all
categories available at low additional cost. L = lower 4-star, Revpar = revenue per available room, U = upper 4-star. *At exchange rate for relevant month, YTD at same
month; exchange rate can be calculated by taking the ARR YTD in local currency and US$. t4-star unless marked. tUnrepresentative sample for this month's figures; guide
only. Source: Asia Pacific, Europe, Dubai - Travel Business Analyst Europe; US - Smith Travel Research.
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Swissotel environmental profile, 2011*
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