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  I LTM
 Hote l  News Update
Some updates†  on hotel  companies  from the 
ILTM trade show in Cannes in December:
•  Banyan Tree .

-Currently has 30 hotels ;  plans for  60 
within three years .  Focus on China -  to-
day seven,  and due to open 14 in next  two 
years .

- In addit ion to  the core BT and Agsana 
brands,  plans a  third from mid-2013,  which 
would be mid-range resorts .

- In Vietnam trying to develop a  resort 
complex around i ts  Danang resort  as  for  i ts 
f irst  hotel  –  based on Phuket’s  Laguna re-
sort  complex.

-Only 20% of  business  at  i ts  exist ing re-
sorts  in  China is  from China.  I t  says this 
wil l  grow as i t  expands -  but  g ives  no  f ig-
ure .

-Has ‘People,  Planet ,  Prof i t ’  credo.  Also, 
each hotel  must  develop one new init iat ive 
each year,  and each resort  must  ‘adopt’  and 
sponsor three chi ldren.
•  Kempinski .

-K (Kempinski)  has  some unusual  (some 
misguided)  strategies :

-most  notable  is  capping growth.  Al-
though we be l i eve  i t  wi l l  eventual ly  drop this 
idea ,  current ly  i t  says  that  a f ter  i t  reaches  a 
certa in  s ize  ( the  number  i s  not  c lear)  i t  wi l l 
not  open more  than one  hote l  a  year.

- in  China i t  has  s igned for  i ts  17th hotel  - 
but  says i t  wil l  cap the number at  20.

- i t  plans to  create  a  hotel  brand for  Chi-
na -  Nuo,  at  the same 4/5-star  level  as  Kem-
pinski .  The company cannot  c lear ly  answer 
Why? Nuos  are  pr imari ly  for  Chinese  custom-
ers ,  but  does  that  mean Chinese  customers  wi l l 
not  be  proper ly  served in  Kempinski  hote ls ,  or 
the  same for  non-Chinese  customers  in  Nuo ho-
te ls?  We think K wi l l  eventual ly  revis i t  th is 
move  –  by  making Nuos  mid-market ,  for  in-
stance .

Meanwhile ,  K plans to  open Nuos with 
i ts  partner  Bei j ing Tourism Board in Bei j ing 
in 2014,  Shanghai  in  2015,  then Hong Kong. 
Then others  –  including some internation-
al  dest inat ions to  where Chinese are  trav-
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• TBA Travel Industry Index, World: 2012: Nov 6E; Oct 5E; Sep 5P; Aug 
6.7; Jul 4.9; Jun 6.4; May 5.9; Apr 6.4; Mar 7.1; Feb +7.1; Jan +6.2. 
2011: Dec +5.6. TBA.
• TBA Travel Industry Index, Asia Pacific: 2012: Nov 8E; Oct 7E; Sep 
7P; Aug 8.0; Jul 6.0; Jun 8.9; May 6.9; Apr 8.5; Mar 11.7; Feb +8.3; 
Jan +7.7. 2011: Dec +6.5. TBA.
• TBA Travel Industry Index, US: 2012: Nov 3E; Oct 3E; Sep 2P; Aug 
4.8; Jul 3.0; Jun 4.4; May 4.5; Apr 3.4; Mar 6.0; Feb +5.4; Jan +4.6. 
2011: Dec +3.4. TBA.

• World airport passengers; ttl, intl: 2012: Sep +2.6 +4.7; Aug +4.6 
+6.0; Jul +2.4 +3.1; Jun +4.6 +6.8. ACI.
• World air traffic, RPKs: 2012: Nov +4.6; Oct +3.2; Sep +4.9; Aug 
+5.3; Jul +3.5. IATA.
• World hotel occupancy, pts: 2012: Oct +0.4; Sep -1.0; Aug +1.0; Jul 
-1.8; Jun +1.4. TBA.
• World travel stocks index, on 100: 2012: Dec 90; Nov 86; Oct 87; 
Sep 85; Aug 84. TBA.
• World visitor arrivals: 2012: Aug +4.1; Jul +1.4; Jun +2.7; May 
+5.1; Apr +3.9; Mar +6.6. WTO.

• AsPac airlines seat sales: 2012: Nov +4.4; Oct +2.3; Sep +2.9. 
AAPA.
• AsPac airport passengers; ttl, intl: 2012: Sep +4.9 +6.5; Aug +6.8 
+9.3; Jul +5.0 +6.3; Jun +7.3 +10.7; May +7.1 +10.3; Apr +10.3 
+14.9. ACI.
• AsPac air traffic, RPKs: 2012: Nov +6.0; Oct +1.4; Sep +1.7; Aug 
+2.9; Jul +0.9. IATA.
• AsPac hotel occupancy, pts: 2012: Oct +2.8; Sep -1.5; Aug +0.6; Jul 
+1.4. TBA.
• AsPac hotel rooms planned: 2012: Dec 8.2; Nov +8.1; Oct +14.3. 
Smith.
• AsPac travel stocks index, on 100: 2012: Dec 91; Nov 86; Oct 86; 
Sep 86; Aug 86. TBA.
• AsPac visitor arrivals: 2012: Aug +6.4; Jul +4.0; Jun +7.6; May 
+6.7; Apr +8.4; Mar +10.8. WTO.

• Air France-KLM seat sales, Asia: 2012: Nov +3.2; Oct -2.8; Sep -0.2.
• Australia resident departures: 2012: Oct +2.1; Sep +6.8; Aug +2.8; 
Jul +0.7. PATA.
• Australia visitor arrivals: 2012: Oct +3.2; Sep +9.4; Aug +6.2; Jul 
-1.1; Jun +7.9. DMO.
• Bali visitor arrivals: 2012: Sep -3.2; Aug +1.3; Jul -6.9; Jun -0.8; 
May +5.6. PATA.
• Bangkok airport visitor arrivals: 2012: Nov +95.6; Oct +28.8; Sep 
+8.2. PATA.
• British Airways seat sales, AsPac: 2012: Nov +2.7; Oct +1.5; Sep 
+0.0.
• Cathay Pacific seat sales: 2012: Dec +2.5; Nov +3.8; Oct +1.0; Sep 
-0.4.

contd on p3contd on p5
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Visitor arrival trends*, next 12 months

Source Number,x1000

China  27,156

Hong Kong  12,664

Singapore  15,817

Thailand  24,105

Notes: *Statistical base on past performance; aggregates for latest 3 and 6 
months, and full calendar year. Source: NTOs, Travel Business Analyst.

TBA’s
All-Travel
Index-A
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Official* travel industry forecasts
Item Date† Forecast Source
Biz tvl spend,’15 Oct $1.4t +8% GBTA
  ’14 Oct $1.3t +8% GBTA
  ’13 Oct $1.2t +8% GBTA
Don Mueang airport pax,’13 Oct 13-14m AOT
World visitors,’13 Oct +2-4% WTO
MI (of MICE) visitors Thailand,’13/5 Oct 415/457/503k TCEB
Air traffic (RPKs) ,’13 Oct 6.4% ICAO
  ’12 Oct 5.4% ICAO
Airline % share of world market,’30 Sep AP32/E24/US20 AAPA
World visitors,’13 Sep +2-3% WTO
Thailand visitors,’12 Sep 26m;+5% DMO
Malaysia visitors,’13 Sep 21m;+7% BMI/R&M
Asia medical tourists,’15 Sep 10m;+100%/’11 R&M
Thailand medical tourist spend,’15 Sep $4m;+100%/’11 R&M
Hong Kong visitors/spend,’12-16 Sep +41%/47% R&M
India visitors,’12 Sep 7m;+8% BMI
Indonesia intl/dom visitors,’12-16 Sep +5%/3% R&M
Japan visitors,’16 Sep 11m R&M
Philippines visitors,’12-16 Sep 5.5% R&M
AsPac online bookings,’12 Sep $79b,+18% PCW
AsPac online bookings,’13 Sep $91b,+15% PCW
AsPac online share,’12 Sep 24%,+1pt PCW
AsPac online share,’13 Sep 25%,+1pt PCW
Japan online share,of AsPac,’11/13 Sep 41%/37% PCW
Aust&NZ online share,of AsPac,’11/13 Sep 18%/16% PCW
China online share,of AsPac,’11/13 Sep 14%/17% PCW
Notes: All $s are US$s. †When forecast made. Source: *Management statements or 
documentation from relevant authority.

Percentage growth in latest matching month* available; October 2012

AU  HK     IN         SG      TH‡    AU†    CN‡            JP      KR         TW†     CX      JL   QF        SQ    BKK  HKG  SIN  SYD

Barometer

Headlines

Citizen departure trends*, next 12 months

Source Number,x1000

China‡  94,504

Japan  19,725

Korea  14,639

Taiwan  10,647

Notes: *Statistical base on past performance; aggregates for latest 3 and 6 
months, and full calendar year. †By residence. ‡Estimate. Source: NTOs, Travel 
Business Analyst.
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• Barometer. Our overall travel index at 6% above same month in 2011. In Arrivals, Hong Kong falls; in Outbound, China up 
14% (our estimates; low for this market); with Airlines, Qantas down as it continues to move growth to its Jetstar subsidiary; with 
Hotels, Singapore and Sydney flatline.
• Inbound trends. Forecast for next 12-month period. No cange for China and Singapore. Hong Kong falls a little, Thailand 
adds 2mn.
• Outbound trends. Forecast for next 12-month period – China (our estimates) adds 1mn, getting close to 95mn, Japan loses 
1mn. Only slight changes for Korea and Taiwan.
• Forecasts. Business travel spend, from GBTA; others.
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MARKET INTELLIGENCE

el l ing,  a l though K appears 
to  be poorly informed about 
that  market  matter.

(Nuo’s  expansion is  not 
included in expansion num-
bers  for  K –  or  in  K’s  cap.) 
•  Mandarin Oriental .

-The decis ion by Four Sea-
sons to  launch a  loyalty pro-
gram wil l  l ikely inf luence 
MO to change i ts  no-loyalty-
program policy.  Before this , 
however,  i t  had already gone 
some way in offer ing some 
special  treatment  -  with c lub 
f loors ,  for  instance.

-Has 17 hotels ,  a l l  to  be 
managed,  under develop-
ment.  Key locat ions (our  se-
lect ion)  –  Bei j ing,  Guangzhou 
(opened last  month) ,  Hain-
an,  Moscow, Shanghai  (due 
this  year) .

-Has been operat ing i ts 
Paris  hotel  under a  lease, 
but  is  now buying the lease.
•  Orient  Express.

-OE’s  non-hotel  act ivi ty 
includes adding a  cruiser  in 
Myanmar (due this  July) .

-OE says no changes are 
planned fol lowing the late-
2012 attempt by Taj  Hotels 
to  buy a  control l ing share of 
the company.
•  Peninsula.

- In Hong Kong,  1st  phase 
of  a  room renovation due to 
be f inished this  Apri l .  Wil l 
include some new in-room 
technology.
•  Regent.

-St i l l  t rying to  regain i ts 
lost  s tatus  as  a  credib le  up-
market  hote l  operator  a f ter 
be ing mishandled  by ear l i er 
owners  Four  Seasons  and then 
Carlson. 

-St i l l  only s ix  hotels . 
Bui lding four,  adding that  i t 
wil l  have 10 in Europe in the 
next  f ive years .

-Already mixing the  message 
by launching ‘Regent  Place ’ 
as  another  brand,  but  just  for 
China.  RPs wi l l  be  what  i t 
ca l l s  the  or ig inal  Regent  s tyle , 
but  in  secondary business  c i t -
i es ,  amid shopping centres , 
and with  many restaurants .

- In i ts  Taipei  home base i t 
plans a  new-style  Regent ,  at 
which t ime the exist ing one 
would become an RP.

-Says i t  wil l  focus on Asia , 
North America,  and Europe 
–  al though that  i s  a  wide-
spread hi t l i s t ,  not  a  focus . 
In  Europe,  i t  has  s igned an 
agreement ( less  than a  year 
after  an earl ier  agreement 
ended)  for  Rezidor,  a  hotel 
group part ly  owned by Carl-
son,  one of  Regent’s  previ-
ous owners .  Rezidor is  con-
tracted to f ind hotels ,  pri -
mari ly  in Europe,  and man-
age them for  Regent .
•  Six Senses.

-Under a  new owner - 
Pegasus ( the fund manager 
not  the reservations group) 
-  some announcements  on 
new projects  and a new CEO 
are due this  month.  This  i s 
Pegasus’s  f i rs t  act iv i ty  in  hos-
pi ta l i ty,  and i t  shows.

-Some SSR (Six  Senses) 
s trategies  look unusual :

- i t  is  adding chi ldren 
clubs in some resorts .  I t 
notes  that  i t  has  never  dis-
couraged famil ies  with chi l -
dren -  but  that  i s  not  the  same 
as  creat ing fac i l i t i es  to  at tract 
more  o f  th is  market  segment . 
There  must  be  a  r isk  that  more 
famil ies  wi l l  not  be  an attrac-
t ion for  SSR’s  core  customers 
–  couples  –  and may even dis-
courage  some.

-an awkward f i t  is  SSR’s 
Evason brand;  SSR notes 
these resorts  are  more for 
famil ies ,  and with lower 
prices .  We bel ieve  SSR wil l 
have  d i f f i cul ty  in  deve loping 
both  brands  –  and/or  making 
c lear  d is t inct ions  on what  each 
brand stands  for  –  and wi l l  e i -
ther  try  to  d ispose  o f  Evason, 
or  l e t  i t  fade  away.

- i t  has  appointed an exec-
utive chairman,  but  despite 
that  t i t le ,  his  responsibi l i ty 
is  development.
†A di f f erent  report  on this 
event  i s  inc luded in  the  Eu-
rope  edi t ion o f  Travel  Business 
Analyst .

  Marke t /marke t ing
 B i tes
(Some quotes  may be para-
phrased.)
•  Abacus .  “Opening up air-
l ine booking systems in Chi-
na from last  October  turned 

contd from p1

out to  be opening ‘Chinese 
style’ .  There were a  lot  of 
condit ions,  and a lot  of  pa-
per  work.  In pract ical  pur-
poses i t  is  s t i l l  c losed.”
•  Australia ,  as  i t  loses  some 
of  i ts  tradit ional ,  part icular-
ly  longhaul ,  markets ,  is  tar-
gett ing the high-end mar-
ket  with i ts  National  Land-
scapes program. However, 
NL is  not  new; i t  has  desig-
nated 15 s ince 2005.  Surpris-
ingly,  one of  the dest ina-
t ion’s  most-depicted attrac-
t ions,  the Sydney harbour 
bridge,  became the 16th only 
in 2012.
•  CWT  Asia :  “We have seen 
30% fal l  in  travel  to  Eu-
rope.”
•  “10% of  the world popu-
lat ion has a  disabili ty ,  not 
necessari ly  physical .  The in-
dustry is  not  aware of  this 
market .”  WIT conference.
•  GBTA :  “China’s  business 
travel  spend overtook Ja-
pan’s  in  2011 and we fore-
cast  that  by 2015,  possibly 
by 2014,  i t  wil l  become over-
take the US to become the 
largest .”
•  Hong Kong ’s  new 8400-
passenger cruise  terminal  is 
due this  year.
•  The so-cal led Iskandar 
Malaysia  economic region 
in Johore Bahru,  Malaysia , 
next  to  Singapore,  wants 
improved access .  ( IM is  also 
due to  have tourist  at trac-
t ions;  Legoland has already 
opened.)  Viz:

- IM is  talking to Malay-
sia  Airports ,  because the lo-
cal  JB airport  has  only one 
international  f l ight .  But th is 
i s  the  c lass ic  d i l emma -  even 
i f  MA lowers  f ees ,  a ir l ines 
wi l l  not  f ly  in  unt i l  there  are 
enough passengers ,  and there 
wi l l  not  be  enough passengers 
unt i l  f l ights  increase .

- IM is  also trying to get 
2- track rai lway l ine from 
Kuala Lumpur,  and a rap-
id transit  system into neigh-
bouring Singapore.
•  Jinjiang  Hotels :  “We have 
seen a  10% increase in do-
mestic  travel .”
•  Kop  -  a  small  Singapore-
based investor  in  travel , 
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mainly hotels  -  while  look-
ing for  new dest inat ions, 
a lso sees  cruise  as  a  sunrise 
industry,  and so i t  has  add-
ed yachts  to  i ts  portfol io .
•  PATA is  negotiat ing with 
the Philippines  DMO about 
compil ing a  master  plan for 
i ts  vis i tor  business .
•  PhoCusWright  says trav-
el  gross  bookings in AsPac 
in 2012 total led US$331bn, 
which i t  says is  the world’s 
largest  -  overtaking a  fal l ing 
Europe.
•  The Ritz-Carlton  in  Hong 
Kong,  despite  being con-
sidered a  business-travel-
ler  hotel ,  is  busier  at  week-
ends.  But  this  is  probably 
because i t  has  a  high share 
of  business  from China –  the 
hotel ’s  s ingle  largest  mar-
ket ,  with a  40% share,  then 
North America.  Even with 
high room rates ,  revenue is 
spl i t  50/50 rooms/F&B. 
•  Indonesia’s  Tauzia  i s  add-
ing yet  another  brand,  Yel lo ; 
i t  a lready has Pop,  Harris , 
Hel lo .  First  Yel los  planned 
for  Bal i  (2) ,  Jakarta ,  Sura-
baya.

Having been created in 
2002,  T is  now planning in-
ternational  expansion for 
Harris ,  and has s igned for 
one in Kuala Lumpur.
•  France-based Vinci  Air-
ports  plans to  invest 
US$200mn in Siem Reap air-
port ,  Cambodia,  which i t 
manages.
•  WTO  (World Tourism Or-
ganizat ion)  says AsPac wil l 
have 32% of  worldwide ar-
r ivals  in  2030;  i t  was 10% in 
1980.
•  WTTC  (World Travel  & 
Tourism Counci l ) :

-expects  Asia’s  travel  busi-
ness  (not  just  inbound,  but 
al l  sectors)  to  have grown 
6% in 2012,  4- t imes faster 
than Europe.  Travel  is  11% 
of  GDP in Southeast  Asia .

-says i ts  home-base UK 
is  the worst  country for  the 
travel  business .  I t  notes  high 
hotel  taxes ,  high airport  tax-
es ,  ful l  a irports ,  hard-to-get 
visas .

-WTTC’s  head says he 
has “seen 40 heads of  s tate 

in  past  18 months”.  WTTC 
counts  th is  in  the  way many 
organisat ions  count  revenue; 
we th ink  40 represents  an im-
press ive  60% increase  over  the 
previous  per iod .

-says Japan  wil l  count 
18mn visi tors  in  2018.  We 
est imate  in  2012 there  were 
11.1mn,  up 14%; Japan would 
need 8 .3% average  annual 
growth to  reach 18mn.  That 
looks  hard;  2012 growth was 
boosted  by recovery from the 
tsunami/nuclear-a f f ected  28% 
drop in  2011. 

Briefs
•  The ‘ International ’  a ir l ine 
of  Jetstar  was the star  per-
former among the Pacif ic ’s 
main air l ines  in 2012.  I t  sold 
15% more seats ,  see  table , 
compared with a  1% fal l  for 
the international  divis ion of 
i ts  owner,  Qantas .

However,  there is  a  l ink 
between these results .  As 
Qantas  cuts  back on some in-
ternational  services ,  i ts  low-
er-cost  subsidiary J I  grows.

•  ITB Asia  on the region’s 
outbound travel :

-Counted 130mn travel-
lers  in  2012;  forecasts  6% 
growth for  this  year.  Puts 
Japan as  the largest ,  with 
18.7mn,  China 18.3mn (ITBA 
does not  count  travel  into 
Hong Kong and Macau) ,  Ko-
rea 12.1mn.

-76% is  for  travel  with-
in AsPac,  14% Europe,  9% 
Americas .

-32% said cr is is  would af-
fect  their  travel  in  2013;  a 

Seats sold on selected airlines,  
  2012

Airline No,mn Growth,%

Air New Zealand 13.1 0.5

Jetstar International 5.0 15.4

Virgin Australia 2.6 3.6

Qantas 5.9 -1.4

Notes: Calendar year, despite different counting 
periods for airlines. All are calculations by TBA from 
latest-available data. International route totals, 
excluding domestic routes, except ANZ, which includes 
domestic. Source: airlines, Travel Business Analyst.

year ago i t  was 36%.
-29% said would travel  as 

much in 2013 or  more.
-69% are travel l ing on 

hol iday,  24% business .  Sin-
gapore has the highest  le i -
sure share,  India the highest 
business  share.

-71% are long tr ips ,  of  at 
least  four nights .  Average 
spend is  US$1905,  result ing 
in an average US$300 per 
night  per  person.  Male 58%. 
53% are 30-44 years ;  25% 15-
29;  average age 36.9  years .

  I ATA fo re cas t
 A i r  t rave l
IATA (International  Air 
Transport  Associat ion) 
has issued a 5-year  fore-
cast  to  2016.  Excerpts : 
•  Global .

-3 .6bn seats  expected to be 
sold in 2016 –  a  strong AAGR 
(average annual  growth 
rate)  of  5 .2% over  2011. 
-Of  the addit ional ,  only 40% 
are expected to be on inter-
nat ional  routes  –  up 331mn 
to 1 .45bn in 2016 fol lowing 
5 .3% AAGR.

-Asia Pacif ic  380mn addi-
t ional  seats  fol lowing 6.7% 
AAGR over 2011-16.  Traff ic 
within the Asia Pacif ic  re-
gion is  expected to repre-
sent 33% of  global  passen-
gers in 2016,  up from 29% in 
2011.  This  makes the region 
the largest  regional  market 
for air  transport  (ahead of 
North America and Europe, 
which each take 21%).

-China alone is  expect-
ed to account  for  23% of  the 
new traff ic  -  193mn (only 
34mn international ,  159mn 
domestic ,  up 10.1%).
•  Domestic .

-By 2016 the f ive largest 
markets  for  domestic  passen-
gers  wil l  be the US (710mn), 
China (415mn),  Brazi l 
(119mn),  India (107mn),  Ja-
pan (93mn).

-Of the addit ional ,  do-
mestic  routes  are  expected 
to count  for  most  -  494mn, 
from 1.72bn to 2 .21bn at  an 
AAGR of  5 .2%.

-India wil l  sel l  49 .3mn 
more domestic  seats ,  an 
AAGR of  13.1%.
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Main contents in current issues of other Travel Business 
Analyst newsletters and reports:
Travel Business Analyst, Europe:
•  Hotel news from ILTM.
•  AEA results.
•  Air France Hop-less.
•  Plus: Market Monitor; World Travel Industry Index; 
ZERO; Extracts from Net Value or People-in-Travel; Market 
Headlines; and 15 regular tables of market data.

Net Value:
•  Agency online falls; Travelzoo 2012 results; HRS Hotels 
Price Radar; others.
Excerpts from the single-page Net Value report are 
included in the Asia Pacific and Europe editions of Travel 
Business Analyst. Net Value is delivered only via 
email.

People-in-Travel:
•   Wolfgang Prock-Schauer; Craig Kreeger; others. 
Excerpts from the single-page People-in-Travel report 
are included in the Asia Pacific and Europe editions of 
Travel Business Analyst.
People-in-Travel is delivered only via email.

Foxtrots /Trottings (recent): 
•  SIA/Virgin; Low-fare-airline penetration; China 
outbound.

ZERO (recent): 
•   Aviation’s slow progress; Vienna tries green; Cleaner 
air.
Please contact us with your order or queries, at 
TBAoffice@gmail.com

Link-up annual subscription rates for current subscribers:
Travel Business Analyst Europe, with
- A Travel Business Analyst Asia Pacific €500 (full price 
€800) 
- V Net Value €35 (full price €100)
- P People-in-Travel €35 (full price €100)
- A + V €535 (full price €1335)
- A + P €535 (full price €1335)
- A + P + V €570 (full price €1370)

Travel Business Analyst Asia Pacific, with
- E Travel Business Analyst Europe €500 (full price €800) 
- E Travel Business Analyst Europe €500 (full price €800) 
- V Net Value €35 (full price €100)
- P People-in-Travel €35 (full price €100)
- E + V €535 (full price €1335)
- E + P €535 (full price €1335)
- E + P + V €570 (full price €1370)
See back page for more offers.

CURRENT ISSUES

Commentary on tables pages 6-10
Headlines

Aviation. T1. City-pair results. YTD for Kuala 
Lumpur +4%, Sydney +5%, Tokyo +6%.  T2. 
Country-pair results. YTD for Australia (+4% 
overall, but China +18%), France (+1%, China 
+14%), Germany (+3%, but longhaul malaise; 
even China down, -9%), UK (+1%, China 
+7%), US (+7%, China +20%).  T3. Airlines 
traffic. Full-year seat sales for FSAs (full-service-
airlines) Air China (+1%, international +3%), 
Cathay (with Dragonair; +5%), China Eastern 
(+6% +9%), China Southern (+7% +15%), 
Eva (+13%), Jet (+7% +9%), Malaysia (+1% 
-5%), Silk (+11%), Singapore (+7%). For NFAs 
(no-frills-airlines) full-year for Cebu (+18%).  
T5. Airline results by region. YTD seat sales 
for Asia Pacific (AAPA members) +9%, and 
for other-region equivalents in the US (BTS 
members) +2%, Europe (AEA members) +4%.  
T6. Airport passenger traffic. YTD total +11%. 
Most data supplied to us by Airports Council 
International.

Inbound. T8. Visitor arrivals. (Unusually) no 
change from last month, due to temporary 
interruption of regular supply.  T9. Running 
12-month totals. As data supply from 
Singapore is (currently) six months later than 
usual (only Jan-Jun available) we estimate 
arrival growth.

Outbound. T10. Running 12-month 
totals; China (our estimates) up 19%.  T11. 
Outbound travel. (Unusually) no change from 
last month, due to temporary interruption of 
regular supply.

Hotels. T18. YTD through November.

Others. T12. Travel stock indices and prices. 
End-2012 data. Index for Asia Pacific at 91. 
Full report scheduled for March edition of 
newsletter.  T13. Newly-released results 
(albeit for 2011!) of IATA travel agencies.  T14. 
Leading travel agency groups in Japan up 
12% YTD.  T15. Internet bookings activity in 
Australia and New Zealand.  T16. Economic 
indicators in Asia Pacific: Full-year GDP for 
China +8%, Taiwan +1%.  T17. Economic 
indicators for market producers: full-year GDP 
for US +2%.

Special.
Growth in selected world travel stocks.

• China citizen departures, estimates: 2012: 
Oct +13.7; Sep +21.0; Aug +20.4; Jul +15.4. 
TBA.
• China foreign visitor arrivals: 2012: Sep 
-4.4; Aug -1.4; Jul -4.0; Jun -0.3; May +2.9; 
Apr +3.5. PATA.
• China Southern seat sales: 2012: Nov +6.1; 
Oct +4.0; Sep +8.1; Aug +9.1; Jul +7.2.
• Dubai airport passengers: 2012: Oct +14; 
Sep +13; Aug +21. ACI.
• Eva Air seat sales: 2012: Dec +11.9; Nov 
+8.8; Oct +8.6.
• Fiji visitor arrivals: 2012: Mar +7.6; Feb 
-0.7; Jan +3.4. 2011: Dec +8.0. PATA.
• Hawaii visitor arrivals: 2012: Oct +7.8; Sep 
+5.5; Aug +11.0; Jul +7.9; Jun +11.5; May 
+12.1. PATA.
• Hong Kong airport passengers: 2012: Nov 
+5.5; Oct +1.9; Sep +1.3; Aug +3.9.
• Hong Kong visitor arrivals: 2012: Dec +15.1; 
Nov +18.7; Oct +11.9; Sep +18.8. DMO.
• India visitor arrivals: 2012: Nov +8.4; Oct 
+2.3; Sep +3.2; Aug +2.6; Jul +2.2; Jun +4.8. 
PATA.
• Indonesia visitor arrivals: 2012: Oct +4.9; 
Sep +5.2; Aug +2.1; Jul -5.9. PATA.
• Japan Airlines intl seat sales, total/
transPacific/Southeast Asia: 2012: Dec +4.2 
+9.4 +13.8; Nov +8.1 +13.3 +32.0; Oct +1.4 
+7.4 +18.3.
• Japan citizen departures: 2012: Nov -3.9; 
Oct -3.0; Sep -0.9; Aug +9.9; Jul +9.1. PATA.
• Japan travel agencies, outbound sales: 
2012: Jun +19.4; May +28.1; Apr NA. Mile 
Post Japan.
• Japan visitor arrivals: 2012: Nov +17.6; Oct 
+14.7; Sep +22.1; Aug +41.6. PATA.
• Jet Airways seat sales: 2012: Nov -11.5; Oct 
-10.8; Sep -9.4.
• Jetstar Intl seat sales: 2012: Nov +17.1; Oct 
+12.2; Sep +12.7; Aug +10.3.
• Korea resident departures: 2012: Nov 
+14.7; Oct +11.8; Sep +4.6; Aug +7.0; Jul 
+5.1. PATA.
• Korea visitor arrivals: 2012: Nov -3.2; Oct 
+3.8; Sep +8.8; Aug +12.9; Jul +14.4. PATA.
• Kuala Lumpur airport passengers: 2012: Oct 
+7.6; Sep -3.5; Aug +9.8; Jul -1.9.
• Lufthansa seat sales (AsPac): 2012: Dec 
-13.0; Nov -6.6; Oct -5.1.
• Macau visitor arrivals: 2012: Dec -2.0; Nov 
-1.8; Oct -1.2; Sep -0.2. DMO.
• Malaysia Airlines seat sales: 2012: Nov 
+14.5; Oct +11.7; Sep -1.0; Aug +8.1.
• Malaysia visitor arrivals: 2012: Sep -5.7; 
Aug +3.4; Jul -4.1; Jun +7.6; May +3.2. 
PATA.
• Maldives visitor arrivals: 2012: Nov -3.7; 
Oct +1.5; Sep +6.9; Aug +3.8. PATA.
• New Zealand visitor arrivals: 2012: Nov 
+0.8; Oct -14.7; Sep -18.6; Aug +1.4; Jul 
-1.4. PATA.
• Qantas intl seat sales: 2012: Nov -3.1; Oct 
-3.7; Sep -4.5; Aug -4.2.
• Singapore Airlines seat sales: 2012: Nov 
+9.7; Oct +7.1; Sep +6.1; Aug +6.5.
• Singapore airport passengers: 2012: Dec 
+8.6; Nov +12.2; Oct +10.0; Sep +4.8; Aug 
+10.9.
• Singapore visitor arrivals: 2012: Jun +7.2; 
May +8.7; Apr +8.9; Mar +15.8; Feb +14.4; 
Jan +13.4. 2011: Dec +7.9. PATA.
• Tahiti visitor arrivals: 2012: Sep +10.7; Aug 
+4.1; Jul +0.7; Jun +3.6. PATA.
• Taiwan resident departures: 2012: Nov 

contd from p1 – Market monitor 

+8.4; Oct +15.1; Sep -0.6; Aug +2.5; Jul 
+1.4. PATA.
• Thai Airways seat sales: 2012: Sep +6.5; 
Aug +9.8; Jul +4.4; Jun +15.2.
• Thailand visitor arrivals: 2012: Nov +60.6; 
Oct +20.5; Sep +7.9; Aug +11.5; Jul +5.6; 
Jun +10.8. PATA.
• Tokyo Haneda intl airport passengers: 
2012: Sep +5.6; Aug +9.0; Jul +4.4; Jun 
+10.4. ACI.
• Tokyo Narita intl airport passengers: 2012: 
Sep +8.5; Aug +9.4; Jul +17.4; Jun +23.1. 
ACI.
• United Airlines (inc CO) RPKs, Pacific: 2012: 
Dec -0.6; Nov -0.4.
• US air international passengers: 2012: Oct 
+2.8; Jan-Jun +8.5. gov.
• US hotel occupancy, pts: 2012: Oct +1.3; 
Jul -7.0; Jun +2.7. TBA.
• US hotel rooms planned: 2012: Dec NA; 
Nov -3.6; Oct -6.6; Sep -8.3. Smith.
• US resident departures: 2012: Aug +3.9; 
Jul -2.6; Jun +4.8; May +1.1. PATA.
• US travel agency sales: 2012: Dec -3.5; Nov 
-0.7; Oct +2.9; Sep -5.1. ARC.
• US visitor arrivals: 2012: Jun +7.4; May 
+2.9; Apr +2.8. PATA.
• Vietnam visitor arrivals: 2012: Nov +7.2; 
Oct -3.5; Sep +60.6; Aug -5.9; Jul +1.3. 
PATA.

Market Headlines 
Full-year market results.
(none)

Main News
Corporate
• Heathrow Airport Holdings (which was 
BAA, which was British Airports Authority) 
sells its London Stansted airport to 
Manchester Airports for US$1.9bn (£1.5bn); 
deal due to close end of this month. 
Government forced HAH to sell Stansted 
for competitive reasons; earlier HAH was 
likewise forced to sell London Gatwick.

Market
Recent market developments - big or 
significant.
(none)



2 Air passengers to and from Asia Pacific, x1000
From Australia France* Germany UK US

Oct 12 YTD +/-†, Nov 12 YTD +/-†, Oct 12 YTD +/-†, Nov 12 YTD +/-†, Oct 12 YTD +/-†,
To +/-†,% 12 % +/-†,% 12 % +/-†,% 12 % +/-†,% 12 % +/-†,% 12 %
Australia na na na na na na 18.2 76 -15.9 -24.3 722 -28.2 14.8 2160 14.7
China 15.8 1149 18.0 18.4 1277 14.1 -7.4 1592 -8.8 11.1 657 6.7 9.2 3188 20.0
Hong Kong -4.8 1741 2.4 1.8 571 -7.6 -3.9 527 1.0 -6.2 1291 -0.8 -7.2 2195 10.3
India na na na -14.4 538 -3.6 -3.9 1040 -10.5 -2.8 2159 -5.4 -21.8 612 -25.5
Indonesia 0.4 1749 4.2 na na na -73.4 23 -61.7 na na na na na na
Japan 12.7 676 11.5 13.0 1049 14.0 8.1 1135 16.9 10.6 663 10.8 15.1 10179 18.7
Korea -6.1 390 3.6 3.6 443 5.8 -1.7 569 5.8 9.0 340 20.2 10.6 3984 12.2
Malaysia 19.8 1583 -0.9 -13.0 183 -21.3 -8.3 113 -11.0 4.5 473 -6.6 na na na
New Zealand -2.4 4661 1.0 na na na na na na 2.1 190 -19.5 -13.1 572 -3.5
Philippines -7.0 220 5.0 na na na na na na na na na 6.3 695 4.0
Singapore 12.6 3741 7.2 5.1 434 3.0 5.0 778 17.5 16.1 1156 8.5 -25.0 77 -33.7
Taiwan -11.5 155 -6.5 -1.2 92 6.4 -4.6 103 -4.0 -31.2 91 -39.1 -4.6 1383 -8.2
Thailand 4.4 1213 1.3 34.6 381 -4.8 -18.6 778 -17.7 22.5 584 10.4 na na na

TOTAL 4.2 24022 3.8 0.3 71016 1.5 1.9 134365 3.1 4.2 170542 0.9 2.8 149627 7.0
Notes: *Paris airports only; total is Nov and Jan-Nov. †Over same period, year earlier. Source: Department of Transport and Communications (Australia), Aeroports de 
Paris (France), Statistisches Bundesamt (Germany), Civil Aviation Authority (UK), US Department of Commerce (US).Contacts: Germany - luftverkehr@destatis.de, www.
statistik-bund.de; US (for International Trade Administration, Tourism Industries), www.tinet.ita.doc.gov

1 Air passenger* traffic to and from major Asia Pacific centres, x1000
From: Kuala Lumpur Sydney Tokyo*

Oct YTD Oct YTD Nov YTD
To: 12 +/-,% 12 +/-,% To: 12 +/-,% 12 +/-,% To: 12 +/-,% 12 +/-,%
Bangkok 76 -34.4 1262 -0.7 Auckland 117 -14.1 1106 -3.7 China 1801 -7.6 22920 7.6 
Chennai 36 7.0 396 10.0 Bangkok 48 7.4 472 2.0 Hong Kong 686 3.0 7643 26.6 
Hong Kong 109 2.8 1059 -0.6 Beijing 10 23.5 112 4.0 Korea 1142 -4.7 13063 6.1 
Jakarta 156 14.0 1498 19.1 Denpasar 33 16.7 286 19.3 Taiwan 612 -3.6 7477 13.3 
London 43 -7.9 434 -13.2 Hong Kong 75 -8.3 777 0.9 Asia-other 2647 11.0 27518 4.2 
Los Angeles 3 11.8 31 23.0 Kuala Lumpur 47 64.2 393 28.7 Guam 546 0.6 6875 4.8 
Shanghai 33 5.3 303 -3.8 London 29 -19.4 294 -21.6 Pacific 2610 10.6 29405 4.9 
Singapore 248 4.9 2531 4.7 Los Angeles 71 -5.7 731 -7.6 Oceania 408 17.6 4399 12.4 
Sydney 48 48.3 405 26.9 Singapore 114 16.3 1036 11.3 Europe 1405 3.7 15982 4.3 
Tokyo 27 15.7 259 7.3 Tokyo 31 11.8 292 18.0 

TOTAL 2313 7.6 22485 4.2 TOTAL 1063 3.3 10147 4.9 TOTAL 11438 0.0 135003 6.4 
Notes: See Master Notes, this page. Routes are selected; may not be largest. *Flights from Tokyo Narita (and actual numbers, not 1000s); double for approximate city-pair to-
tal. Source: Malaysia Airports Holdings, Department of Transport and Communications (Australia), Mile Post Japan.

World travel stock index
Our TBA-100 Index of travel stock market prices showed a 22% in-
crease in 2012. That counters the 16% fall in 2011 and took the In-
dex to 90 – but it means the Index is still 10-points below the year 
we use as our base, end-2006.

An investor who bet US$100 on the travel business in 2006 
would collect only US$90 if he cashed in now.

The Index was close to the 90 in 2012 in both 2007 and 2010 – but 
on both occasions, it fell substantially the following years.

Despite that, there seems a reasonable chance that the Index will 
get back to 100 this year – although that is not going to change the 
basic fact that travel stocks have not been a good investment.

Growth in selected world travel stocks*, %
2012 2011
Growth,% Growth,%

Company Company Market Company Market
Accor 36 -17 -41 15
Air  Asia -27 1 49 10
Air  China 14 -20 -34 23
American 127 -6 -96 13
Boeing 1 -6 14 13
IAG 25 -6 -46 6
Carnival -20 -6 -28 13
EADS 22 -17 38 15
Expedia 143 -6 16 13
Genting† 15 -20 -36 23
Lufthansa 55 -15 -44 29
Marriott -12 -6 -29 13
Qantas AW 2 -15 -43 15
Ryanair 30 1 -4 17
Shangri -La 15 -20 -36 23
Southwest AL19 -6 -34 13
Sol  Mel ia 48 -13 -44 -5
TUI 22 -15 38 29
United AL 24 -6 -21 13
Wyndham 40 -6 27 13

TBA100 90 na 74 na
Notes: AL = Airlines, AW = Airways. *Those that make up TBA World 
Index. †Before was Star Cruises. Source: stockmarkets, companies, 
Travel Business Analyst.
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MARKET DATA
-Archive data from these tables accessible on a complimentary basis from www.travelbusinessanalyst.com
-For a document showing how to get the best out of these tables, subscribers should email us, and separately mail a cheque for ‘Inter-
national Committee of the Red Cross’ for a token amount in any currency to ICRC, 19 Ave de la Paix, CH-1202 Geneva, Switzerland.

Master Notes: Exchange rates (start of previous month) - US$1 to A$0.96, Y6.23, HK$7.75, IRp54.8, ¥82.3, W1082, MR3.04, NZ$1.21, S$1.22, NT$29.1, Bt30.7. 
AL = Airlines, ASK = available seat kilometre, AW = Airways, BI = Royal Brunei AL, BR = Eva AW, CI = China AL, CN = China, CX = Cathay Pacific AW, E = TBA 
estimate, GA = Garuda, HK = Hong Kong, ID = Indonesia, IN = India, J-D = Jan-Dec, JL = Japan AL, JP = Japan, KE = Korean Air, KR = Korea, LF = load factor, MH = 
Malaysia AL, MI = Silk Air, MY = Malaysia, NA = not available, na = not applicable/nil, NH = All Nippon AW, NZ = New Zealand, OZ = Asiana, P = provisional, Pax 
= passenger, PH = Philippines, PR = Philippine AL, RPK = revenue passenger kilometre, Q = quarter (of year), QF = Qantas AW, SF = seat factor, SG = Singapore, SQ 
= Singapore AL, SS = seats sold, TG = Thai AW, TH = Thailand, TW = Taiwan, VN = Vietnam AL, YTD = year-to-date.

    Special
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5 Operating results of airline groups in Asia  
     Pacific, US, and Europe

Asia Pacific,AAPA US,BTS Europe,AEA
Item Nov +/- YTD +/- Jan- +/- Jan- +/-

12 % 12 % Oct 12 % Nov 12 %
SS,mn 17.0 10.3 188.7 8.9 82.6 1.9 258.2 3.7
ASKs,bn 81.7 4.4 906.0 4.7 440.6 -0.3 944.3 2.3
RPKs,bn 62.6 8.7 705.8 6.7 355.5 0.9 754.9 4.6
Pax LF,% 76.6 3.0 77.9 1.8 80.7 1.0 79.9 1.8
Notes: See Master Notes, page 6. *Points. Source: Association of European Air-
lines, Bureau of Transportation Statistics, Association Of Asia Pacific Airlines.

3 Traffic on selected Asia Pacific airlines, 2012
Mth YTD

Mth SS RPK SS +/- ASK +/- RPK +/-
Regular airlines +/-,% +/-,% 1000 % mn % mn %
-Systemwide
Air China Dec 7.9 8.5 49312 1.3 118903 4.3 95940 3.0
Air New Zealand Nov 0.1 3.5 11803 0.5 29686 2.9 24547 3.1
All Nippon AW Oct -6.0 5.8 5330 15.8 30489 9.1 23342 17.2
Asiana Oct -3.5 2.3 8962 4.7 33064 6.3 24855 4.4
Cathay Pacific AW* Dec 2.5 -3.1 28961 5.0 129595 2.6 103837 2.3
China AL Oct 3.8 0.8 10121 5.7 35396 4.4 27489 2.5
China Eastern AL Dec 6.9 9.7 73037 6.3 136484 6.9 108893 8.1 
China Southern AL Dec 9.7 9.6 86528 7.3 169368 12.1 135307 10.6
Eva Air Dec 11.9 7.2 7525 12.9 32770 6.4 25988 8.1
Garuda Oct 8.3 3.1 3006 12.6 15232 5.1 11100 5.5
Japan AL Nov -0.4 9.1 22325 -1.3 61330 -0.8 43934 7.0
Jet AW Dec -9.8 -10.4 17414 7.4 38559 3.3 30613 5.2 
Korean Air Oct -1.2 1.2 13911 10.1 69366 6.1 54645 7.1
Malaysia AL Dec 15.2 12.0 13389 0.6 49755 -6.1 37170 -6.4
Philippine AL Oct 3.4 -0.7 3377 3.7 18317 0.6 13273 -0.1
Qantas AW* Nov 6.4 1.3 43511 5.6 128448 3.1 102246 3.2 
Royal Brunei AL Oct -17.8 -25.0 838 -25.7 4387 -28.1 2935 -31.8
Silk Air Dec 5.5 11.1 3280 11.4 6850 20.8 5127 19.2
Singapore AL Dec 6.0 6.1 18054 6.8 117586 4.7 92944 7.6
Thai AW Sep 6.5 4.1 15118 8.8 58458 -0.2 44836 6.0
Vietnam AL Oct 7 8 4312 10 16939 5 13341 15 

-International
Air China Dec -1.5 3.7 6759 2.7 45323 4.0 36196 4.6
China Eastern AL Dec 11.4 17.6 7909 9.4 36351 5.2 28989 11.3 
China Southern ALDec 6.1 11.0 6911 15.5 34269 23.0 25600 24.4
Japan AL Nov 8.0 16.6 6863 12.5 40500 2.9 30784 13.8
Jet AW Dec -6.1 -10.0 5620 9.5 25179 2.3 20819 5.6
Jetstar Nov 17.1 15.8 4522 15.4 17089 16.4 12862 16.4
Malaysia AL Dec 15.0 11.5 8330 -4.6 44141 -7.3 33078 -8.5
Qantas AW* Nov -3.1 -4.3 5364 -1.4 55154 -3.7 45376 -2.7 
Thai AW Jun 13.6 11.2 7027 8.0 36426 -0.3 27953 7.1
Virgin Aust Nov 5.0 4.6 2323 3.6 14204 0.1 11008 -0.9 

Low-fare-airlines
-Systemwide Period SS, 

x1000
Growth, 
%

Period SS,x 
1000

Growth, 
%

Period SS,x 
1000

Growth, 
%

Air Asia-ID Jan-Sep 2721 15.6 Q3 1513 7.9 Q2 1447 14.9
Air Asia-MY Jan-Sep 9724 10.6 Q3 4749 9.4 Q2 4903 9.6
Air Asia-TH Jan-Sep 4066 18.5 Q3 1962 21.8 Q2 1935 19.8
Air Asia-all Jan-Sep 16511 13.3 Q3 8224 11.8 Q2 8285 12.8
Air Asia X Jan-Sep 1910 1.6 Q3 640 3.2 Q2 580 -6.5
Cebu Pacific Jan-Dec 14094 18.1 Dec 1232 10.8 Nov 1150 12.4
Jetstar Asia Jan-Nov 3196 25.1 Nov 297 16.9 Oct 285 11.8
Jetstar,Aust Jan-Nov 10186 9.3 Nov 971 14.9 Oct 1039 13.6
Tiger Asia Q4 1192 22.9 Dec 436 18.8 Nov 389 30
Tiger,Aust Q4 714 123.1 Dec 257 125.4 Nov 239 132
Virgin,Aust Jan-Nov 15654 5.5 Nov 1467 3.2 Oct 1537 1.8
Notes: See Master Notes, page 6. pts = points. Air Asia issues varying data; shown 
are our estimates. 'Periods' are standard (ie Q1 is Jan-Mar), not airline's. *Includes 
in previous periods, Dragonair with Cathay. Virgin is booked loads, including free 
passengers; Jetstar paid travelled passengers only (add 4-5 points for others); Air 
Asia does not specify. Source: companies, Association of Asia Pacific Airlines.

6 Asia Pacific international airport passengers,  
     2012
City Month* Number Growth Jan thru Growth

% month shown %
Auckland Oct‡ 612,976 -3.5 5,890,457 2.1
Bali Mar‡ 280,718 -20.4 961,887 -13.1
Bangkok Dec 3,136,984 6.4 31,417,712 9.0

Oct‡ 3,398,433 19.2 32,776,098 9.6
Beijing Dec 1,117,004 17.1 14,154,319 20.4

Oct‡ 1,301,707 0.3 13,133,656 6.8
Brisbane Oct‡ 395,178 -1.3 3,659,032 0.6
Chennai Oct‡ 348,928 3.2 3,656,951 3.6
Colombo Oct‡ 590,627 15.6 5,886,955 15.8
Delhi Dec 954354 15.3 10,024,769 15.0 

Oct‡ 839,877 -7.1 8,586,952 5.9
Guangzhou Oct‡ 684,344 20.2 6,341,760 23.2
Hong Kong Dec 4,772,000 7.5 53,878,000 5.8

Dec‡ 4,954,000 3.8 56,468,000 4.8
Jakarta Oct‡ 982,237 17.0 8,910,065 1.6
Kuala Lumpur Oct‡ 2,313,045 9.2 22,484,800 5.1
Macau Oct‡ 383,889 15.2 3,698,060 10.1
Manila Oct‡ 1,097,336 23.3 11,760,773 9.9
Melbourne Oct‡ 585,162 5.7 5,536,623 5.4
Mumbai Dec 829,322 5.8 8,559,556 12.2

Oct‡ 733,327 -5.4 7,939,116 4.6
Nadi Sep‡ 151,687 4.7 1,190,505 -0.9
Noumea Oct‡ 38,807 -4.8 397,016 -1.1
Osaka KIX Oct‡ 885,580 1.4 9,442,884 17.2
Papeete Sep‡ 44,909 5.1 394,918 1.1
Perth Oct‡ 330,018 9.5 2,927,623 6.6
Phuket Oct‡ 412,300 18.5 4,035,523 15.2
Seoul Oct‡ 3,615,821 6.5 35,452,164 11.3
Shanghai Dec 1,179,867 23.1 15,067,051 29.9

Oct‡ 1,357,316 -5.3 14,698,678 7.8
Singapore Dec 4,525,348 11.4 46,543,845 10.7

Dec‡ 4,916,197 8.6 51,181,804 10.0
Sydney Dec 1,102,422 3.8 11,409,131 7.3

Oct‡ 1,063,435 3.2 10,020,894 4.7
Taipei Oct‡ 2,174,995 9.0 21,537,960 12.2
Tokyo Haneda Oct‡ 651,223 2.5 6,633,871 15.9
Tokyo Narita Dec 2,334,162 -9.7 32,216,298 4.3

Oct‡ 2,388,589 3.1 24,934,161 15.7

ASIA PACIFIC-A Dec 101,052,781 7.8 1,171,232,331 11.5
Oct‡ 110,487,061 4.0 1,082,749,306 11.3

Intl Dec 38,388,110 7.1 429,453,267 14.2
Sep‡ 39,087,492 6.5 364,239,819 11.6

Notes: See Master Notes, page 6. *2011 unless stated otherwise. †2010. 
‡2012. A = Domestic and international; data as supplied. Source: civil aviation 
departments, airports, Airports Council International.

4 Airline financial results, US$*
Item CA NH CX JL QF SQ

Y-Dec 11 Y-Mar 12 Y-Dec 11 Y-Mar 12 Y-Jun 12 Y-Mar 12
Revenue,mn 15621 17151 12616 15060 16379 12080 
Op Profit,mn 1485 1180 610 2563 276 232 

Revenue per
 ASK,USc* 10.3 18.8 9.99 19.2 11.7 10.2 
 RPK,USc* 12.6 28.6 12.42 28.6 14.7 13.3 
 Pax,US$* 224 382 457 421 351 609 

Profit per
 ASK,USc* 0.98 1.29 0.48 3.26 0.20 0.20 
 RPK,USc* 1.20 1.97 0.60 4.87 0.25 0.26 
 Pax,US$* 21.3 26.3 22.1 71.6 5.9 11.7 
Notes: See Master Notes, page 6. Although these figures show indicative 
comparisons between airlines, they do not provide precise comparisons because 
of different definitions. Op = Operating, USc = US cents, Y = year. *See Master 
Notes for approximate conversion rate. Source: companies.
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Notes: See Master Notes, page 6. Latest figures; may not tally with period. 
PVPD-per visitor per day. *Figure for period as shown. ‡In nights for Australia, 
Bangladesh, Guam, Hong Kong, Korea, Macau, Maldives, Philippines, Sri Lanka, 
Switzerland, Taiwan and UK. A = Converted at current rates. Source: national 
tourist offices, PATA, WTO.

International arrivals
Destination Months* Arrivals Growth Stay PVPD

Jan thru: % days‡ US$-A

8 Visitor arrivals in Asia Pacific destinations
International arrivals

Destination Months* Arrivals Growth Stay PVPD

Jan thru: % days‡ US$-A

Australia Dec† 5,885,429 5.4 30.0 150.60

Oct‡ 4,863,130 3.9 30.0 150.60

Bhutan Sep‡ 27,769 27.0 8.0 200.00 

Cambodia Oct‡ 2,868,499 23.7 6.5 95.00 

China Nov‡ 121,218,300 -2.0 7.0 100E

  foreigners Dec† 26,126,900 19.1 7.0 100E

Sep‡ 20,375,900 1.8 7.0 100E

Cook Islands Sep‡ 89,915 6.8 10.5 115.84 

Fiji Mar‡ 136,106 3.7 8.7 124.58

Guam Oct‡ 1,081,178 13.0 3.1 302.93 

Hawaii Dec† 6,986,602 8.8 9.19 179.88 

Oct‡ 6,483,685 9.0 9.19 179.88 

Hong Kong Dec† 12,565,555 14.6 3.28 200.10 

Oct‡ 10,532,730 -0.8 3.28 200.10 

India Dec 5,666,434 8.8 16.0 92.68

Nov‡ 5,899,000 5.8 16.0 92.68

Indonesia Oct‡ 6,583,629 5.0 9.09 107.70 

Japan Dec 6,219,275 -27.8 6.5 160.42

Nov‡ 7,678,865 36.0 6.5 160.42

Korea Dec 9,794,796 11.3 6.9 163

Nov‡ 10,300,636 15.1 6.9 163

Laos Sep‡ 2,417,519 12.0 4.5 23.03 

Macau Oct‡ 3,368,890 -3.3 1.36 181.80 

Malaysia Dec 24,714,324 0.6 6.2 105.67

Sep‡ 18,153,643 0.7 6.2 105.67

Maldives Oct‡ 783,999 3.1 8.5 56.00

Marianas Oct‡ 328,856 18.2 3.52 100.00E

Mongolia Dec 627,007 12.5 NA NA

Myanmar Oct‡ 442,377 46.4 7.0 70.00

Nepal Nov‡ 553,430 10.4 9.1 14.09

New Caledonia Oct‡ 89,134 0.6 19.1 87.09 

New Zealand Nov‡ 2,200,659 -1.6 20.22 115.33 

Pakistan Dec† 906,800 6.1 25.0 13.20 

Palau Oct‡ 98,817 9.2 E4 NA

PNG Oct‡ 136,154 -0.3 17.3 28.24

Philippines Oct‡ 3,478,285 9.2 11.94 82.96 

Singapore Dec 13,169,729 13.2 4.6 161.07

Jun‡ 7,082,161 11.4 4.6 161.07

Sri Lanka Nov‡ 883,353 16.5 10.0 79.10 

Tahiti Sep‡ 125,727 3.9 13.21 150.88

Taiwan Nov‡ 6,608,882 21.5 6.52 180.52

Thailand Dec 17,292,376 20.7 9.19 119.38 

Nov‡ 19,761,794 13.6 9.19 119.38 

International arrivals
City/region Period Number Growth,% Source Comment
Bali Jan-Sep 12 2,126,281 3.6 PATA direct arrivals
Sabah Jan-Apr 12 304,499 15.5 PATA direct arrivals
Sarawak Jan-Mar 12 661,685 22.9 PATA direct arrivals

Domestic arrivals
Destination Period Number,m Growth,% Source Comment
Australia 2007 73.8 0.3 PATA spend A$55b
China 2007 1600.0 14.8 PATA spend Y623b '06
India 2009 650.0 15.5 PATA (none)
Indonesia 2007 219.8 1.5 PATA spend $87b
New Zealand 2006 44.9 1.9 PATA spend NZ$7b
Taiwan 2006 107.5 16.1 PATA spend $6b
Thailand 2007 83.2 2.1 PATA spend B380b
Notes: See Master Notes, page 6. *2011 unless stated otherwise. †2010. ‡2012. 
E = Indicative selected totals only; approx Jan-Sep/Oct data; % growth has more 
validity than total; criteria varies. Source: national tourist offices, PATA.

9 Running 12-month total visitor arrivals, x1000
12 mths CN +/- HK +/- SG +/- TH +/-
through % % % %
Dec 90 1,747 19.6 5,933 10.7 5,313 10.0 5,299 10.2
Dec 00 10,160 20.5 8,824 19.4 7,686 10.5 9,579 10.7
Dec 10 26,127 19.1 12,566 14.6 11,637 19.9 15,797 12.1 
Oct 12 27,143E 2.8 12,898 -0.5 14,413E 10.8 20,663 6.6 
Notes: See Master Notes, page 6. Source: NTOs, Travel Business Analyst.

10 Running 12-month total citizen departures, 
       x1000
12 mths CN† +/- JP +/- KR +/- TW +/-
through % % % %
Dec 90 620 24.0 10,997 13.8 1,561 28.7 2,942 39.6
Dec 00 10,473 13.4 17,812 8.9 5,508 27.0 7,329 11.7
Dec 10 57,387 20.4 16,637 7.7 12,488 31.5 9,415 15.6
Oct 12 80,014 18.7 18,580 11.0 13,444 5.7 10,076 5.2
Notes: See Master Notes, page 6. †Estimates by Travel Business Analyst for 2010-
11 data. Source: NTOs, Travel Business Analyst.

Tonga Jul 24,252 2.0 5.0 56.87
Vanuatu Sep‡ 79,462 15.7 9.7 146.17
Vietnam Nov‡ 5,971,180 10.7 9.6 64.04

Asia Pacific latest-E 304,089,802 5.3 NA NA

Destination Ratio*
Australia 99
China 14
Hong Kong 33
India 65
Indonesia 61
Japan 98
Korea 84

Destination Ratio*
Malaysia† 24
New Zealand 99
Philippines 98
Singapore 70
Taiwan 98
Thailand 83
Vietnam 60

7 Standardisation of visitor arrival measurements

Notes: *Air arrivals as share of total arrivals. †Excludes Sabah and Sarawak. Source: Travel Business Analyst.
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Notes: *Quoted in US dollars for latest whole year; may not match period in other 
columns. Source: World Tourism Organization.

11 Overseas travel by Asia Pacific residents
Market Jan* thru: Departures Growth,% Source Spend,US$mn*
Australia Dec 7,795,100 9.6 PATA 26,600

Oct‡ 6,665,800 5.2 PATA 26,600
China Dec 70,250,000 22.4 PATA 72,600

Sep‡ 57,610,137 18.1 TBA 72,600
Hong Kong Dec† 84,442,451 3.0 PATA 19,100

Sep‡ 63,802,778 1.0 PATA 19,100
India Dec 14,210,000 9.4 PATA 13,700
Indonesia Dec 6,594,231 5.8 PATA 6,300
Japan-B Dec 16,993,071 2.1 DMO 27,200

Nov‡ 17,061,658 9.8 DMO 27,200
Korea-B Dec 12,693,733 1.6 DMO 19,500

Nov‡ 12,567,006 7.7 DMO 19,500
Macau Sep‡ 932,190 41.4 PATA NA
Malaysia Dec 03 32,200,550 7.8 PATA 10,800
New Zealand Nov‡ 1,952,367 4.2 PATA 3,400
Philippines Dec 08 3,354,857 9.4 PATA 3,600
Singapore-D Sep‡ 5,622,575 2.8 PATA 21,100
Taiwan-B Dec 8,893,130 2.4 DMO 10,100

Nov‡ 9,486,320 6.3 DMO 10,100
Thailand Dec 5,397,248 1.1 PATA 5,700

Asia Pacific latest-E 122,539,126 4.0 various NA
Notes: See Master Notes, page 6. *2011 unless stated otherwise. †2010. ‡2012. A = Excludes 
travel to China and Macau. B = Citizens. D = Excludes departures by land. E = Indicative se-
lected totals only; approx Jan-Sep/Oct data; % growth has more validity than total; criteria var-
ies. Source: NTO-national tourist office, Ot-Other, PATA-Pacific Asia Travel Association.

17 Economic indicators of major visitor-producing  
       countries for Asia, 2012
Country GNP/ Retail Consumer Wages/

GDP sales prices earnings
Australia 3.1 Q3 3.2 Q3 2.0 Q3 3.7 Q2
Germany 0.9 Q3 -4.7 Dec 1.9 Jan 2.8 Nov
Japan 0.5 Q3 na -0.1 Dec -2.3 Dec
UK -0.1 Q3 0.6 Oct 2.7 Nov 1.8 Oct
US 1.5 Q4 4.2 Dec 1.7 Dec 1.8 Dec
Euroland -0.6 Q3 -3.4 Dec 2.0 Dec 2.5 Q3
Notes: All figures are percentage changes, compared with one year earlier. Source: 
The Economist.

12 Stock market last-day airline and hotel closing prices
Airline/ Price, local currency Indices‡
Hotel Oct Growth†,% TBA 100 index*

2012 stock market AL/HO All Region Dec 2012 
Air Asia 2.74 -0.7 5.1 168 191 Asia Pacific    91
Air China 6.55 26.2 3.9 218 248
Air NZ 1.30 -3.0 1.3 1 1
All Nppn AW 181 2.3 10.2 46 53
Cathay P AW 14.2 5.3 3.9 99 112 Europe   71
China AL 12.0 0.0 1.3 61 69
Malysn AL 0.71 -13.9 5.1 20 22
Qantas AW 1.49 10.8 3.2 42 48
Singpre AL 10.8 0.6 3.4 63 71 World   90
Thai AW 22.1 2.3 4.7 69 78
Mndrn-Orntl 1.45 1.8 3.4 na na
Shangri-La 15.4 2.9 3.9 183 207
Notes: See Master Notes, page 6. *100 base on Dec 00 prices except Dec 04 for AK 
and CA. †Latest month over month earlier. ‡Base is last trading day in December 
2006; ‘World’ comprises Asia Pacific (10 stocks), Europe(12), US (8). Source: various.

13 IATA travel agencies in Asia Pacific, 2011
Country Locations Growth Net Growth Per Growth

% sales % agency %
US$mn* US$mn*

Australia† 1,852 40.3 12,906 28.6 6.97 -8.3
China 3,995 222.4 23,231 13.0 5.82 -65.0
Hong Kong 306 -4.1 3,542 11.1 11.57 15.8
India 3,123 3.4 7,144 5.8 2.29 2.3
Indonesia 660 28.2 2,110 27.5 3.20 -0.5
Japan 769 50.8 19,457 11.9 25.30 -25.8
Korea 677 -4.4 6,272 12.7 9.26 17.9
Malaysia 679 1.8 1,648 12.9 2.43 10.9
New Zealand† 512 -5.7 1,799 14.8 3.51 21.7
Philippines 216 -0.9 1,003 7.2 4.64 8.2
Singapore 278 3.3 3,260 13.3 11.73 9.6
Taiwan 365 0.3 2,943 13.8 8.06 13.5
Thailand† 382 0.0 1,142 -13.4 2.99 -13.4

Asia Pacific 10,981 6.7 58,896 14.7 5.36 7.6
World 49,087 -4.4 232,409 11.4 4.73 16.4
Special: Following restatements of some data by IATA (which followed 
queries from TBA), some growths appear mis-stated. We await corrections 
for Australia and China; our experience is that this could be months. Notes: 
IATA = International Air Transport Association. *Quoted in US$. †Includes, in order 
as shown: Kiribati, Fiji, Cambodia. Source: IATA Billing & Settlement Plan, ‡Airlines 
Reporting Corporation.

14 International outbound sales of leading  
       outbound travel agencies in Japan, US$mn*
Agency Aug 12 +/-†,% Sep 12 +/-†,% YTD 12 +/-†,%
JTB 811 20.5 552 -0.3 4705 18.1 
HIS 560 7.4 441 -6.3 3396 11.2 
Hankyu 239 11.5 266 -0.6 2509 22.3 
KNT 207 -3.2 166 -6.8 1301 6.0 
NTA 200 8.2 147 -14.9 1247 0.7 
Jalpak 105 11.1 83 0.2 655 21.1 
NEC 72 17.0 71 -25.8 556 8.5 
Club Tourism 52 -15.9 63 -26.4 509 5.1 
Travel Plaza 65 29.7 60 3.2 423 27.7 
Nissin 50 6.1 53 -1.0 407 11.2 

Top 59 3433 11.6 2699 -5.9 22419 12.5 
Notes: Certain months are calculations by TBA. JTB = (originally Japan Travel Bureau; 
all 14 companies), HIS = (originally Hideo's International Services), KNT = Kinki Nippon 
Tourist, NEC = Nippon Express Company, NTA = Nippon Travel Agency. *Converted at 
US$1 to ¥80. †Over same period, year earlier. Source: Adrian Mangiboyat (Japan), Travel 
Business Analyst.

15 Internet bookings/sales of selected  
       companies/markets
Company Item Period Number Previous  Source
Aust/NZ online Leis/unmanaged biz tvl 2011 $12.2b $9.6b PCW

2013 $14.8b $13.5b PCW
Suppliers 2011 $10.0b $7.8b PCW

2013 $12.2b $11.1b PCW
OTAs 2011 $2.2b $1.8b PCW

2013 $2.6b $1.4b PCW
AsPac online travel bookings 2011 $67b $53b PCW

share 2011 22% 20% PCW
Notes: See Master Notes, page 6, and Net Value. All $s are US$s. Source: 
various.

16 Economic indicators of major countries in Asia  
       Pacific
Country Forecast GDP 

growth*†,%
Actual GDP 
growth*,%

GDP/PPP 
per

Inflation

2012 2013 Period 2012 person,US$period Growth*,%
Australia 3.4 2.8 Q3: 3.1 44,390 Q3: 2.0 
China 7.8 8.5 Q4: 7.9 10,410 Dec: 2.5 
Hong Kong 1.6 2.6 Q3: 1.3 52,830 Oct: 3.8 
India 5.4 6.5 Q3: 5.3 4,270 Dec: 10.6 
Indonesia 6.3 6.4 Q3: 6.2 5,240 Nov: 4.3 
Japan 1.9 1.0 Q3: 0.5 37,430 Dec: -0.1 
Korea 2.2 3.4 Q3: 1.5 33,310 Nov: 1.6 
Malaysia 5.2 4.5 Q3: 5.2 17,980 Dec: 1.2 
Singapore 1.5 2.9 Q3: 0.3 49,350 Oct: 4.6 
Taiwan 1.1 3.0 Q4: 3.4 45,220 Dec: 2.4 
Thailand 5.8 4.2 Q3: 3.3 10,010 Nov: 2.7 
Vietnam 5.0 5.4 '12: 5.0 3,850 Dec: 7.1 
Notes: See Master Notes, page 6. GDP = gross domestic product, PPP = 
purchasing power parity. *Over period year earlier. †Official and other estimates. 
Source: Central Intelligence Agency, The Economist.
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18 Hotel† measures in Asia Pacific, November
Location Occupancy,% Average room rate, Revpar,

local US$* US$*
2012 2011 2012 2012 2011 2012 2011
Mth YTD Mth YTD YTD Mth YTD Mth YTD Mth YTD Mth YTD

Bali-all 66.0 72.6 76.4 75.7 1633860 188.48 177.12 139.29 155.28 124.38 128.62 106.38 117.57
  U-4 62.6 67.0 82.1 79.6 837328 101.72 90.77 113.06 126.01 63.63 60.85 92.80 100.37
  5-star NA NA 72.7 74.4 NA NA NA 171.18 196.65 NA NA 124.40 146.38
Bangkok-all 80.8 69.2 51.3 61.2 3610 126.96 118.44 102.34 107.73 102.60 82.01 52.49 65.91
  L-4 84.1 69.3 66.2 60.4 1970 60.95 64.65 60.39 66.12 51.24 44.79 40.00 39.92
  U-4 84.1 69.8 50.8 61.2 2978 108.14 97.71 80.62 88.28 90.95 68.21 40.93 54.03
Beijing-all 73.6 70.2 76.3 70.4 673 107.07 107.40 97.02 96.85 78.81 75.37 74.04 68.14
  L-4 75.7 72.2 80.7 73.5 457 73.34 72.84 74.86 72.59 55.53 52.58 60.38 53.37
  U-4 75.2 72.1 72.7 68.7 738 118.17 117.66 111.91 111.21 88.84 84.85 81.34 76.37
Colombo 69.2 73.8 66.2 64.5 16932 149.7 140.30 130.05 129.08 103.6 103.49 86.04 83.21
Delhi 70.2 67.9 78.4 67.6 10070 206.35 198.28 227.50 209.20 144.78 134.62 178.26 141.48
Fiji 68.0 69.7 75.9 72.1 255 137.24 146.56 97.81 120.70 93.34 102.19 74.26 87.01
Goa NA 86.0 67.2 53.1 8226 NA 161.97 171.11 147.43 NA 139.32 114.92 78.22
Guangzhou 73.5 61.4 70.4 62.1 623 91.20 99.33 89.94 96.17 67.05 61.00 63.32 59.75
Hanoi 79.4 62.8 73.3 57.9 2045067 94.19 98.10 129.60 112.41 74.75 61.64 94.97 65.08
Ho Chi Minh City 79.3 68.7 86.3 69.8 2530395 121.40 121.38 122.79 120.61 96.27 83.45 105.91 84.16
Hong Kong-all 91.4 82.6 92.3 85.4 1853 248.79 238.94 247.16 217.37 227.32 197.33 228.19 185.65
  3-star 95.9 91.3 96.4 90.4 948 126.39 122.27 119.92 104.88 121.19 111.59 115.64 94.76
  L-4 92.4 79.8 94.3 88.4 1547 209.75 199.52 217.54 186.60 193.91 159.15 205.03 165.00
Jakarta-all 75.8 69.0 82.4 70.1 1035235 130.14 112.22 94.52 86.06 98.71 77.48 77.86 60.36
  U-4 77.7 68.6 82.5 68.0 763516 85.43 82.77 75.50 67.32 66.41 56.79 62.26 45.75
Kuala Lumpur-all 74.0 71.7 77.2 71.5 373 125.34 123.62 114.50 110.98 92.80 88.68 88.44 79.40
  L-4 67.8 75.0 90.8 73.3 234 81.61 77.71 68.79 68.53 55.36 58.24 62.49 50.25
Macau-all 88.6 79.0 80.4 83.4 1450 186.7 185.08 176.25 183.22 165.5 146.14 141.77 152.87
  casino hotels 86.8 76.5 76.9 82.0 1584 201.6 202.19 193.83 203.64 175.0 154.73 149.04 167.01
Maldives-all 70.3 68.8 78.8 69.2 8818 493.95 579.75 571.55 581.04 347.34 399.14 450.53 401.93
  U-4 71.8 70.6 80.4 73.5 6187 396.06 406.76 376.08 378.46 284.50 287.25 302.41 278.07
Manila-all 82.5 76.4 78.2 72.3 4511 118.38 107.24 108.69 106.77 97.70 81.92 85.02 77.18
  L-4 80.7 77.6 82.5 76.1 3135 87.30 74.52 74.80 70.20 70.43 57.83 61.74 53.45
Melbourne-all 93.3 79.1 87.6 80.3 208 232.77 221.45 211.65 203.81 217.07 175.17 185.32 163.70
  L-4 90.2 79.7 88.9 76.8 165 178.85 175.62 176.19 172.97 161.34 139.99 156.63 132.81
Mumbai 60.6 51.4 70.5 59.6 9528 194.22 187.60 183.37 176.86 117.72 96.40 129.29 105.38
Pattaya 87.6 78.5 75.6 76.1 3070 113.71 100.73 87.18 78.64 99.64 79.10 65.92 59.86
Penang 53.2 59.2 65.1 65.2 277 87.75 91.94 74.89 70.98 46.68 54.47 48.78 46.29
Phuket-all 75.0 77.3 77.1 73.1 4297 160.39 141.00 140.58 127.00 120.33 109.03 108.39 92.81
  L-4 79.3 82.6 80.9 75.6 3780 143.95 124.01 128.60 119.01 114.22 102.37 103.98 90.00
Seoul-all 85.4 78.2 91.0 83.0 256069 271.75 231.62 198.74 188.56 232.01 181.14 180.80 156.43
  U-4 NA 73.9 90.6 83.3 216008 NA 195.38 173.61 166.08 NA 144.36 157.22 138.33
  5-star 85.4 82.4 91.8 82.3 290811 271.75 263.04 248.32 234.92 232.01 216.69 227.93 193.30
Shanghai-all 66.0 59.8 66.4 58.7 622 101.75 99.17 109.46 112.02 67.18 59.35 72.68 65.81
  L-4 60.4 56.8 66.2 57.6 454 74.71 72.36 73.88 71.55 45.10 41.06 48.93 41.21
  U-4 73.9 64.4 69.9 61.9 738 120.55 117.74 142.87 137.47 89.10 75.80 99.82 85.08
  5-star NA 52.0 50.9 44.6 1100 NA 175.50 148.09 269.11 NA 91.32 75.34 119.90
Shenzhen 72.5 62.7 63.4 65.4 739 115.41 117.92 125.34 125.00 83.65 73.97 79.45 81.72
Singapore-all 88.6 86.8 90.5 85.6 279 231.63 225.35 207.43 210.14 205.17 195.57 187.77 179.92
  L-4 89.7 85.9 89.6 87.4 206 166.42 166.20 168.29 168.23 149.28 142.69 150.82 146.99
  U-4 90.9 87.1 93.2 85.9 279 224.31 225.38 212.55 219.02 203.97 196.33 198.16 188.03
Sydney-all 91.2 85.6 90.7 85.6 222 259.12 236.19 228.33 213.35 236.32 202.24 207.02 182.64
  L-4 90.2 85.0 88.9 84.8 164 186.49 174.31 188.23 174.14 168.22 148.11 167.29 147.63
  U-4 92.3 88.7 93.9 88.7 249 285.84 265.68 267.72 242.59 263.96 235.78 251.49 215.29
Taipei 81.4 73.3 84.7 71.4 4864 191.58 166.05 153.29 145.22 155.98 121.76 129.82 103.65
Tokyo-all 82.8 72.6 77.9 62.1 21645 269.52 267.20 272.45 269.77 223.08 193.98 212.15 167.40
  L-4 87.1 80.7 85.8 77.1 19290 242.36 238.12 238.50 227.75 211.01 192.16 204.63 175.65
  U-4 NA 68.9 74.1 58.0 22895 NA 282.64 290.94 284.92 NA 194.80 215.68 165.17

OTHERS
Dubai 92.6 84.1 92.8 77.4 530 164.64 144.26 161.87 129.94 152.51 121.30 150.24 100.58
London 83.7 81.6 83.8 85.3 213 295.62 340.73 285.11 290.25 247.31 278.02 238.81 247.56
New York 87.0 83.4 82.7 81.3 83 288.18 83.40 278.63 240.79 250.85 206.30 230.42 195.68

Asia Pacific-total 77.8 71.2 77.6 71.5 na 161.99 155.54 151.13 147.86 128.87 112.99 119.76 107.13
US-total 56.5 62.6 55.7 61.2 63 104.63 62.60 100.85 101.76 59.10 66.47 56.17 62.32
Europe-total 72.3 73.1 73.7 74.8 na 225.59 244.03 225.72 253.70 162.69 179.95 167.57 190.78
World 68.9 69.0 69.0 69.2 na 164.07 154.06 159.23 167.77 116.89 119.81 114.50 120.08 
Notes: See Master Notes, page 6. Asia Pacific total excludes Maldives. Totals may be adjusted later as final figures are filed. Not all categories are shown every month; all 
categories available at low additional cost. L = lower 4-star, Revpar = revenue per available room, U = upper 4-star. *At exchange rate for relevant month, YTD at same 
month; exchange rate can be calculated by taking the ARR YTD in local currency and US$. †4-star unless marked. ‡Unrepresentative sample for this month's figures; guide 
only. Source: Asia Pacific, Europe, Dubai - Travel Business Analyst Europe; US - Smith Travel Research.
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In the case of Myanmar, we esti-
mate the difference could be substantial 
– with 15-20% of air arrivals ‘wrongly’ 
classified.

Despite this, there are certain note-
worthy factors:

-Chinese have moved from being 
the major source, to second. Howev-
er, this is due as much to politics as 
travel motivation. There has been a 
political standoff between China and 
Myanmar, plus the arrivals of Amer-
icans and Europeans has slowed the 
Chinese market. The Chinese 14% 
growth was well below average.

-And the Japanese 124% was well 
above. However, 10 years ago, Japa-
nese were the top market.

-Growth for Americans, probably 
the most keen to visit after political 
relations became more friendly, was 
above average.

-French, usually more cultural 
travellers than other Europeans, was 
the largest source from Europe. But 
the biggest increase was the 120% 
growth from the British – but we be-
lieve a big chunk of these, possibly 
as much as 20%, are living in other 
countries, and particularly in Asia.

-Also growing strongly were Sin-
gaporeans and Australians. Weak 
were Indian, Italian, Malaysian, 
Spanish.

-Of those markets below 1%, the 
Russians (+7%) are not yet growing 
into Myanmar as they are into other 
destinations. And the Hong Kong to-
tal (5mn) would be much higher if the 
breakdown was by residence, possibly 
giving it another point in percentage 
share.

Briefs
• The US equivalent of a ministry of 
tourism (Office of Travel & Tourism 
Industries) has surveyed ground op-
erators. Among the findings:

-77% project an increase in book-
ings from China, 18% the same, 5% 
a fall in Q1.

-in Q2, 73% higher (18% much 
higher), 9% the same, 0% a fall. 

• IATA (International Air Trans-
port Association) reports traffic in 
2012 grew 5.3% - international 
+6.0%, domestic +4.0%, Asia Pacific 
+5.2%, Europe +5.3%, North Amer-
ica +1.3%.

Down, up: Hong Kong, Myanmar
2012 visitor reports on two destinations. 
Hong Kong, perhaps a fading giant in 
Asia’s visitor business. And Myanmar, 
almost everyone’s-favourite newcomer.

Firstly, though, we must put the two 
into perspective. Myanmar may be 
growing fast, but its visitor count is 
only 1% of Hong Kong’s (and still 
only 4% even if China is deducted)! 
• Hong Kong, see Table 1. Its visi-
tor business is in trouble. We are not 
sure if the DMO (destination mar-
keting organisation) knows, does not 
know, or is in denial – because rec-
ognising its troubles might threat-
en jobs of its leaders. Much easier to 
blame the economic slowdown.

With the grand total count up 
16%, it may seem the inbound busi-
ness is good, very good. But if Hong 
Kong wants to be a ‘world city’ rath-
er than just an excursion destination 
and medical destination for travellers 
from China, something needs to hap-
pen.

China is an eye-watering 72% of 
the market. That might matter less if 
other strong markets were doing well; 
but they are not. Non-China markets 
fell 1% over the year, but some key 
markets performed worse. Incredibly, 
big markets falling were Australia, 
Germany, Japan, Singapore, Taiwan. 
Even two great-hope markets – India 
and the Middle East – fell.

There was some good news. Korea in-
creased, as did the region’s new star mar-
ket, Russia – which is on track to over-
take France and Germany this year.

Also growing were Philippines and 
the UK, although there is a strong ele-
ment of VFR (visiting friends or rela-
tives) traffic in these markets, and so 
the DMO cannot fairly claim to have 
influenced all this growth.
• Myanmar, see Table 2. The DMO 
says total arrivals in 2012 were 1.1mn, 
which would have been a 30% increase; 
it had targetted 25-30% increase.

Analysis is complicated by the fact 
that breakdowns are given only for air 
arrivals, representing 55% of the to-
tal. And that those breakdowns are by 
passport, not residence. In particu-
lar, that generally overstates arrivals 
from Europe and the US, and under-
states those from Australia, and cer-
tain markets in Asia, primarily Hong 
Kong, Japan, Singapore, Thailand.

Table 1

Visitor arrivals in Hong Kong, 2012
Market No,x1000 Growth,% AAGR,% Share,%
China 34911 24.2 17.7 71.8

Taiwan 2089 -2.8 -1.4 4.3

Japan 1255 -2.3 -1.1 2.6

US 1185 -2.3 -0.8 2.4

Korea 1078 5.6 4.2 2.2

Singapore 728 -8.3 2.9 1.5

Philippines 710 7.6 5.1 1.5

Australia 632 -1.9 -0.04 1.3

UK 533 5.3 -2.4 1.1

India 414 -16.8 5.5 0.9

Canada 393 -4.4 -0.1 0.8

France 226 -3.3 -0.4 0.5

Germany 223 -0.3 -1.0 0.5

Russia 186 41.8 41.5 0.4

Middle East 186 -6.5 0.1 0.4

Total 48615 16 11.5 100

Notes: AAGR = annual average growth rate, 5 years, 2007-12. 
Source: Hong Kong Tourism Board, Travel Business Analyst.

Table 2

Visitor arrivals in Myanmar, 2012
Passport No,x1000 Growth,% Share,%

Thailand 94.3 52.9 15.9

China 70.8 14.2 11.9

Japan 47.7 123.7 8.0

US 37.6 73.4 6.3

Korea 34.8 54.5 5.9

Malaysia 30.5 31.0 5.1

France 30.1 54.9 5.1

Singapore 26.3 70.9 4.4

UK 24.3 119.8 4.1

Germany 23.1 64.7 3.9

Taiwan 22.1 41.9 3.7

Australia 18.3 75.3 3.1

India 16.9 36.9 2.8

Italy 10.8 11.5 1.8

Air total 593.4 51.7 100

 Yangon 559.6 53.4 na

 Mandalay/Bagan 32.5 55.5 na

 Naypyitaw 1.3 -77.4 na

Grand total 1059.0 29.7 na

Notes: Air gateways only. Source: Ministry of Hotels & Tourism, 
Travel Business Analyst.

Trends



TRAVEL BUSINESS ANALYST ASIA PACIFIC FEBRUARY 201312 

METHOD OF PAYMENT
 Cheque made out to Travel Business Analyst Ltd.
Amount enclosed:    

 American Express Your Name (Name of cardholder):

(Prices valid for month of issue and following month only.) For orders as above, mail to Travel Business Analyst, GPO Box 12761, Hong Kong, China. Fax (33-4)-9449-0949.

 Address (or attach business card):

 Phone:
 Email:

 Credit Card No:
 Expiry Date:

Signature:

Travel Business Analyst
Markets + Marketing + Strategy

New Subscription; 12 issues 
 A: Asia Pacific edition €800 PDF copy email delivery (12 pages; Jan and 
Aug 8 pages). 
 A: Asia Pacific edition €825 printed copy airmail delivery (12 pages; Jan 
and Aug 8 pages).
 E: Europe edition €800 PDF copy email delivery (12 pages; Jan and Aug 
8 pages). 
 E: Europe edition €825 printed copy airmail delivery (12 pages; Jan and 
Aug 8 pages). 
 P: People-in-Travel report €100 (1 page; PDF copy email delivery only). 
 V: Net Value report €100 (1 page; PDF copy email delivery only).

Combination Subscription; 12 issues
 A plus E: €1300 email delivery; €1300 printed copy delivery by airmail.
 A or E plus P or V: €835 email delivery; €850 printed copy (of A or E) 
delivery by airmail; P and V via email.
 A or E plus P plus V: €870 email delivery; €870 printed copy (of A or E) 
delivery by airmail; P and V via email.
 A plus E plus P or V: €1335 email delivery; €1400 printed copy (of A plus 
E) delivery by airmail; P and V via email.
 A plus E plus P plus V: €1370 email delivery; €1450 printed copy (of A plus 
E) delivery by airmail; P and V via email.
 P plus V: €135 email delivery.

‘No-Frills’ Subscription; 12 issues
(details on application; no agency commission; no renewal 
discount; email delivery only)
 NF: A plus E: €999 email delivery only. 
 NF: A plus E plus P plus V: €1000 email delivery only.
 
Start from............................issue.

Renewal Subscription; 12 issues 
 A: €725 email delivery; €750 printed copy delivery by airmail.
 E: €725 email delivery; €750 printed copy delivery by airmail.
 P: €75; email delivery only.
 V: €75; email delivery only.
 NF: A plus E: €999 email delivery only. 
 NF: A plus E plus P plus V: €1000 email delivery only.

Combination Renewal Subscription; 12 issues
 A plus E: €1200 email delivery; €1200 printed copy delivery by airmail.
 A or E plus P or V: €750 email delivery; €750 printed copy (of A or E) 
delivery by airmail; P and V via email.
 A or E plus P and V: €780 email delivery; €780 printed copy (of A or E) 
delivery by airmail; P and V via email.
 A plus E plus P or V: €1270 email delivery; €1270 printed copy (of A plus
E) delivery by airmail; P and V via email.
 P plus V: €125 email delivery.

Renew from............................issue.

Restart subscription (not following directly from earlier 
subscription). Rates on application.
Bulk subscription, number.............................
Rates on application.
Single and Back issues, months.............................
Rates on application.

Tick items required, and complete form below.

SUBSCRIPTION 
FORM

For Conference and Delegate information contact

Nathalie Zulauf: + 1 514 373 1219 / events@aci.aero

For Sponsorship and Exhibition opportunities contact

Sevda Fevzi: + 1 514 373 1232 / marketing@aci.aero
CARLTON HOTEL
SINGAPORE

Join us in Singapore at the world’s
premiere airport economic forum.

 March 6 - 8, 2013
ACI
ACI Europe
ACI Asia-Pacific

Presented in Partnership by: 

Economics
  Finance

A C I  6 T H A N N U A L

C O N F E R E N C E

Visit www.aci.aero/events for more
details and to register today.




